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Environmental, Social and Governance Report

ABOUT THE REPORT

The board of directors (the “Board”) of Medialink Group Limited
(the “Company”) is pleased to present the fourth Environmental,
Social and Governance (hereinafter called “ESG”) Report (the
“ESG Report”) of the Company and its subsidiaries (collectively as
the “Group” or “we”). The ESG Report summarizes the policies,
sustainability strategies, management approach, initiatives and
performance made by the Group in the environmental and social
aspects of its business. For the disclosure on corporate governance,
please refer to the section on Corporate Governance Report.

OBJECTIVES OF THE REPORT

This ESG Report aims to provide the performance of the Group in
respect of the ESG aspects in a transparent and open manner over the
past year, so that the stakeholders can understand the progress and
direction of the sustainable development of the Group.

REPORTING SCOPE

This report covers the period from 1 April 2021 to 31 March 2022
(the “Reporting Period” or the “Year”), which is in conformity with
the Group’s financial year. This report focuses on the Group’s
management approach, performance and measures in respect of the
ESG aspects. In particular, the environmental and social KPIs
disclosed in this report cover its overall scope of businesses in the
media content distribution and brand licensing.

BUSINESS DESCRIPTION

The Group has been engaged in managing intellectual property rights
on media content and brand licensing for over 30 years. Under the
media content distribution business, the Group invests and cooperates
closely with media content licensors through entering content
production and distribution arrangements and distributes media
content relating to animation series, variety shows, drama series and
animated and live-action feature films. Under the brand licensing
business, the Group is involved in the licensing of various rights in
relation to brands owned by brand licensors including merchandising
right; location-based entertainment rights; and promotion rights in
the Asia Pacific region.
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REPORTING PRINCIPLES

This ESG Report has been prepared in accordance with the
requirements set out in the “Environmental, Social and Governance
Reporting Guide” contained in Appendix 27 to the Rules Governing
the Listing of Securities on The Stock Exchange of Hong Kong
Limited (the “Hong Kong Stock Exchange”). The disclosure in this
report complies with the disclosure requirements of the “comply or
explain” as set out in the Guide. This report was reviewed,
confirmed and approved by the Board on 29 June 2022. During the
process of preparation of this report, we summarized the Group’s
performance in corporate and social responsibilities based on the
principles of “Materiality, Quantitative, Balance and Consistency”.
Please refer to the table below for our understanding and response to
such reporting principles.

Reporting

Principles Implications

HERA

E/
2

If the directors decided that the threshold

at which ESG issues become sufficiently
important to investors and other stakeholders,
they should be reported by the issuer.
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Materiality
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Our Responses

EMHHDEE

The Group believes ESG report exerts
significant influence on the investors and
stakeholders. We disclosed the process

of identifying important ESG factors in

the report, including the identification of
stakeholders, and the use of the importance
matrix for the assessment of material issues.
Based on the communication mechanism with
stakeholders and the principle of materiality,
we identified important ESG-related factors,
focused on them, and disclosed corresponding
measures in the report.
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REPORTING PRINCIPLES (Continued)

RiR - 8 RERME

ﬁ %: J?s EJJ (#)

Reporting
Principles Implications Our Responses
& RA ga EMavE &
Quantitative The disclosure of KPIs needs to be This report made quantitative disclosure
wAik measurable. The data of standards, methods about KPIs, and reported the standards,
and assumptions or calculation on emissions methods, assumptions or data for calculation
and energy consumption, as well as of emissions and energy consumption, as well
standards for reporting emissions and energy  as the conversion factors used and, where
consumption as well as conversion factors appropriate, effective comparisons.
hall iscl . s X U
used shall be disclosed AR A S5 R 8 WA 5 B R -
PO BURCE IR I W R E AT R o WS PEACR BB IR FERT F A BR M - ik -
PR RE VRS FE R BEE O ARG R RS B R o DL R B g T R (i
SR B - AR BRSO BE IR R O R D) A AL .
e T BT 46 IR 4 T LA B R
Balance The ESG report should provide an unbiased This report discussed our achievements and
- iy picture of the issuer’s performance. The challenges in sustainability.
houl id selecti issi Sraa o = am
report S (.)u d avoid se eCthnS,.Omlsslons, or ZIS: i&%: ﬁTJ‘ E'HLH\ ?‘K_"ﬂ]ﬁ Eﬂ?{t‘: ,%E %&%fﬁ H/‘J}&EJE
presentation formats that may inappropriately o
. o : DL
influence a decision or judgment by the report
readers.
BG4 g RGO A IE R R AT
N BB o i R A G ] BE & A 8 5
28R A RO PR E BOH B R A R T K
2B -
Consistency The issuer should use consistent This report adopted, as much as practicable,
— methodologies to allow for meaningful consistent methodologies and provided
comparisons of ESG data over time. explanation on any differences in the methods
BT A ] — SR 60 J7 2k > LG B B oi:romputanon from these adopted in the last
BB REREIRET A R YO
L A 2l AT B PR — Bor O ik o 3 R B
FAF TR R 7 3R AE §E 507 35 07 AT ) 22
B oo

SOURCE OF INFORMATION

B R RR

A i 3 B 09 R AR TR R R 4R I Y IE 5K
SCIF -~ AR A PR R o A B
WA - AR RS AT

The information disclosed in this report is derived from the Group’s
formal documents, statistics or public information. The Board is
responsible for the truthfulness, accuracy and completeness of its
contents.
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WAY OF PUBLICATION AND FEEDBACK

This report is prepared in both English and Chinese and is available
for viewing and downloading from the Company’s website
(www.medialink.com.hk) and the Stock Exchange’s website
(www.hkexnews.hk). In the event of discrepancies between the
English and Chinese versions, the English version shall prevail.

The Group is open to and values all advice and suggestions received,
in order to uphold the common interests of the Group and all
stakeholders. We welcome stakeholders to send such advice and
suggestions to the Group’s email: info@medialink.com.hk.

BOARD STATEMENT

This report demonstrates the Group’s ongoing achievements and
commitments to enhancing its sustainability performance in areas
including employment and labour practices, environmental
protection, business operations, supply chain management, and
corporate governance. As a responsible corporate, the Group views
ESG commitments as part of its responsibilities and is committed to
incorporating ESG considerations into its decision-making process.

ESG GOVERNANCE STRUCTURE

The Group conducts a top-down management approach regarding its
ESG issues and has developed a core governance framework to
ensure the alignment of ESG governance with its strategic growth.
The structure of ESG governance is divided into two components,
namely the Board and ESG Team. The Board holds the overall
responsibility for the Group’s ESG strategies and reporting as well as
overseeing and managing the ESG issues. The Board discusses and
reviews the Group’s ESG risks and opportunities, strategies,
priorities of the Group’s material ESG issues, goals and targets,
performance and progress made against ESG goals and targets
regularly with the assistance of the ESG Team. The Board also
examines and ensures the effectiveness of Group’s risk management
and internal controls through an annual assessment, and the
precision and accuracy of the information disclosed in the ESG
reports.

MEDIALINK GROUP LIMITED 2022 Annual Report
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ESG GOVERNANCE STRUCTURE (continuea)

To develop systematic management of the ESG issues, the Group has
established the ESG Team which comprises staff from relevant
divisions of the Group. The ESG Team is sub-divided into ESG Core
Team and ESG Working Team. The ESG Core Team include Chief
Executive Officer, Chief Financial Officer, Head of Human
Resources & Administration, and all division heads. The ESG Core
Team is responsible for assisting the Board in implementing ESG
policy and continuous monitoring its implementation, while each
division head is a sub-team leader to lead its ESG Working Team to
execute the Group’s ESG activities.

The ESG Team is responsible for collecting relevant information on
the ESG aspects for the preparation of the ESG reports, and
identifying and prioritising the Group’s ESG issues. It periodically
reports to the Board, assists in assessing and identifying the Group’s
ESG risk and opportunities, and evaluates the implementation and
effectiveness of the Group’s ESG risk management and internal
control system. It also examines and reviews the Group’s ESG
performance, policies, goals and targets, covering environmental,
labour practices, business operations, supply chain management and
other ESG aspects.

ESG PHILOSOPHY OF THE GROUP

ESG is not a slogan but a responsibility for everyone in the Group.
Townhall meetings were conducted to communicate the importance
and the Group’s ESG management approach, strategies and policies.
Tailored for the Group’s business, 5Cs (Creativity, Content,
Character, Care and Contribution) were adopted to drive the Group’s
commitment to good ESG practices in addition to adoption of green
office wherever we operate.

REATIVITY
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During the Reporting Period, we used our Creativity to launch an
art e-commerce website whateversmiles.com on 28 January 2021
to provide an online art and crafts platform for creative articles to
share their designs, ideas and stories. Through the Content that we
distribute, such as Twelve Night 2 and Drifting, we raised awareness
of pets abandonment and homelessness. For the Twelve Night 2, we
donated the box office receipts in Hong Kong after deduction of costs
to SPCA and arranged pet market on animal care. For Drifting, we
packed lunch box with Jti [ 47 (W] &) and gave them to street-
sleepers in Sham Shui Po. Through Le Petit Prince, a brand that
we have represented for over 18 years, we shared our Care to the
visually challenged by working with CEDAR WORKSHOP, a social
enterprise of Ebenezer School and Home for Visually Impaired
operated by visually challenged, to produce wooden braille night
light boxes and sold them on our art and craft e-commerce website
whateversmiles.com. Each Character that we represent advocates
positive change. For example, the Group organized Le Petit Prince
Pet Adoption Day in Shanghai. We also Contributed to Caritas Hong
Kong and have been Good MPF Employer since 2018. We celebrated
our second listing anniversary by working with Dignity Kitchen, a
social enterprise that provides training in catering for people with
different abilities, and provided free lunch boxes to those in need and
donated 400 boxes of Rapid Antigen Test kits to Dignity Kitchen in
February 2022. We also collaborated with H Bl 4k b 5 4 € & fil
{# &) 8 for tree donation and environmental protection in Beijing in
March 2022.
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Friends of Caritas Caring Company
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In order to determine the ESG reporting scopes, the key management
personnel have discussed internally and identified the environmental,
social and operating items; and assessed their importance to the
stakeholders and the Group. The summary of material ESG items are
listed out in this Report.
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STAKEHOLDERS’ ENGAGEMENT

The Group is committed to maintaining the sustainable development
of its business and the environmental protection of the communities
in which it operates. We maintain regular communication channels
with our stakeholders, including government/regulatory bodies,
shareholders/investors, employees, customers, suppliers, community,
etc. and strive to balance their opinions and interests through
constructive communications in order to determine the directions
of its sustainable development. We assess and determine our
environmental, social and governance risks, and ensure that the
relevant risk management measures and internal control systems are
operating effectively. The following table shows the management
response to the stakeholders’ expectations and concerns:

Major Communication
Stakeholder Channels Expectation and Concern

whE IERERE HERER

K ES R

A S5 [ B0 HE R SE B I AT R A BERR > 00/
BRAR K 685 P 7 A A [ 52 43 SO - Feqi
WURE BN - RO BREE - R E
B QEHER - AL S R 0 R E W
WUIE > )oK 97 R A R A A B
A g > A T A RE AT Y R A A R T 1]
T R Al L e BR B - AL E AR AR
il DR A B L B B K R ER B A A AL
Mo AT o A B R 0 A I 0 B B R e A B
Jig 49 KL B 1] R S 3K

Management Response

EREEE

Government/ . > Filing of tax return > Compliance with laws Pay tax on time; observe and comply with laws and
regulatory bodies BB and regulations regulations
BT/ B o WY RS R P
> Reporting on policy
implementation > Timely and accurate Establish comprehensive and effective internal control
REREEHER announcements and system
[w] .
L RUREH KA BEEDE
T R B A 2 6 A
R
Shareholders/ > Press release, > Profitability Ensure satisfactory financial performance, business
investors Corporate 4 growth and a strong competitive position within the
v | b
(o v8's & Announcement and Bl industry
ircul > inanci ili . i K N
Cirelan Pt bty R TR A IR TR
B ATAER BB R E il fir
1 1
A > Return on investment Set up comprehensive business strategic plan for
> Annual and Interim % achieving business goals and objectives
Reports ) o o S ) S
Tl 2T ER R R UEBEHH B
B3 o 2 > Corporate governance
PR system Ensure transparent and efficient communications by
> Annual General [N dispatching information at the websites of HKEX and the
S Y
Meetings BB Company
BAEE G > Information disclosure B G B B A A A B B
and transparency 0 T RO
{5 B4 5 BB B B
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BHoESE

STAKEHOLDERS ’ ENGAG’EMENT (Continued)

Major Communication

Stakeholder Channels Expectation and Concern Management Response
BhE TEBRERE HEREX EEEORE
Eméloyees Trainings and team > Compensation and Ensure fair, reasonable and competitive remuneration
£ 5 building activities welfare scheme
KR I K L B framE A BRAT - ABAAFFHNFWER
Business meetings and > Health and safety Ensure a safe working environment
brefngs RER% 2 B2 TR
AL LL > Career development Encourage employees to participate in continuous
Performance and training education and professional trainings to enhance
appraisals opportunities competency
G BEBERMLIEE SUBE B2 BB R RN
Customers Phone calls > High quality products Provide high quality products and services continuously
% and services in order to maintain customer satisfaction
Ll
Mest 15 B TSRO A R LA R
eetings and
correspondences > Reasonable price Provide a variety of value-added products and services
EE VSR fEra B4 M 08 (7 o B R
> Timely delivery Establish after-sales services to satisfy customers’ needs
LS BUERRHLREZF K
Suppliers Phone calls > Integrity Select suppliers with due care
P T i I L
Meetings and > Corporate reputation Establish policy and procedures in supply chain
correspondences bEEE management
HE
VX | 22 4 i A A T |
LEVSE > Good reationship with 1l 7 it T S5 20 1 BUR A /7
the Company Maintain strong and long-term relationship
BB R B3 R AT B R RHFR TR 1 & 1B 1R
Communities Charitable and > Social responsibility Focus on community investment and contribution
iR volunteering activities IR B R LR
BERERA . . o
ERRERAEN > Environmental Encourage employees to actively participate in charitable
Community protection activities and voluntary services
eraction B SR B 5 S P B
HELS > Corporate reputation Maintain good and stable financial performance and
EpEE business growth
ARs
TR BL A B B S SR S B R
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MATERIALITY ASSESSMENT AND BEEMHFMRER

MATRIX

During the Reporting Period, the Group has evaluated a number ARG HI A > AEFC I 2 HWZE R
of environmental, social and operating items, and assessed their 3% ~ #t & K& E MBI H T > &R AFH
importance to stakeholders and the Group through various channels.  HHFEAEFF (0 HFH AL FEH L IHBE W EHR
This assessment helps to ensure that the Group’s business objectives 2 & » It %8 5T Al 47 Bl 4% 42 8] e o 26 75 4%
and development direction are in line with the stakeholders’ HBERF & FF & I E B Z K - WAL EFHM
expectations and requirements. The Group’s and stakeholders’  FE{FH I B0 FHIHY 2 BUA LI T & 2
matters of concern are presented in the following materiality matrix: 4 & [ [

Materiality Matrix

EEMEE
@ Anti-discrimination @ Staff compensation > Customers’
measures and welfare satisfaction
S B B T P B ) B E
= @ Labour rights € Occupational health > Product and service
é" e protection and safety quality
R A LES R s TEE iy I S 5 L
@ Staff training and > Anti-corruption
promotion opportunity &5
B T HEI B Tt
4
2
SH <> Greenhouse gas < Use of resources > Customers’ privacy
% m ?missions ‘ =g X measures and
%o 5 12 SR Bk @ Talent management protection
2w =& A 13 % 5 AL IR 15 7
g R E > Community > Suppliers
g g contribution management
g™ 28 {3t i e
£
-
<> Exhaust air emission <> Water resources > Operational
JEE SRR utilization compliance
< Sewage discharge KR wEGH
2w JEE K BETR @ Preventive measures
= = <% Generation of non- for child and forced
hazardous wastes labor
I 9% 2 P L R 5 i 55 T
HA 45 Tt
Low Medium High
& ® =)
Importance to the Group
HEKEEHEENY
<> Environmental € Employee > Operation
By 77 fiE 877 1 BT H
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KEY ESG PERFORMANCE TARGET

In order to fulfil the latest requirements listed in HKEX’s ESG
Reporting Guide, address investors’ increasing expectations on public
disclosure of environmental performance and targets, as well as
taking into account the Group’s expansion with enhancement of the
Group’s ESG performance, we have established ESG related targets
for the Reporting Period. Referencing the results of historical data
analysis and internal operational review, the following targets have
been set with the result how the Group did in the Reporting Period:

Emissions )5
(1) Greenhouse Gas (“GHG”) =
Emissions:
Scope 1 — the Group’s B — — A EE R H %
business direct GHG A E R R B
emissions, including &M BEIR -

combustion of gasoline.

Scope 2 — the Group’s

business indirect GHG AR R R B
emissions, including FHECHENES -
consumption of purchased
electricity.
(2) Air emissions: ARBERME:
Nitrogen oxides AEALD
Sulfur oxides i /fk 97|
Particulate matters TR
Use of Resources EREHR
(3) Electricity: BN
4) Gasoline: bad
(5) Water Resources: KEIR
(6) Paper: # R
Development and training R RIEI

SHEEINEEBDLL:

(7) Percentage of employee who
took part in training:

Community Investment HERE
(8) No of volunteering event for BEFETERE

communities Event:

The target was set at no more than 10% increase from last year, taking into
consideration the expected higher business activities including increased office
sizes for the growth from existing businesses or an appropriate percentage or
number determined by the Board of directors.
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LN

Acrthual Target*

B® BiZE*

2021/22 2021/22

Tonnes MA 5.16 5.45
Tonnes M 50.38 54.05
Tonnes M 1.12 1.18
Tonnes MA 0.030 0.033
Tonnes M 0.080 0.088
MWh JE T Bf 109.90 112.97
Liters 22 Tt 1,939.03 2,010.91
Tonnes M 208.42 263.43
Tonnes Mf 0.56 0.44
% B4 83% 80%
Event 1% B 3 3

* A8 2% 8 T D ST TR ) S B BB (R A O 5 T AT
W) - BEEBUE A B LA 10% > LR BL
A5 0 1R B S N F R
LU o B o
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KEY ESG PERFORMANCE TARGET (continuea

Out of the 8 targets, the Group has achieved 7 targets. Compared
with target on paper consumption, the actual total paper consumption
for the year was higher than the target by 0.12 tonnes. The increase
as compared to that of last year was mainly due to the business
expansion which increased sales and administrative work from
carrying out business and other supportive functions. We will
continue to monitor and track our performance in the areas of
resource consumption as well as waste and emission reduction
and also training activities against these targets. To strive for
improvement in environmental performance, longer-term reduction
targets will be formulated and disclosed at an appropriate time going
forward.

OVERALL ENVIRONMENTAL
PROTECTION MANAGEMENT APPROACH

The Group recognises the importance of good environmental
management and is committed to protecting and conserving the
environment and natural resources. We strive to continuously
improve our environmental performance for the management
philosophy of sustainable development. In response to the global
environmental protection trends, the Group implements the
environmental protection policies to promote energy conservation,
reduce emission with pollutants and to mitigate environmental risks,
including compliance with the applicable local laws and regulations,
ensuring efficient use of energy, water and other resources during
operations, raising staff’s awareness in environmental protection,
and management monitoring of the implementation of environmental
policies.

A1l — Emissions

The Group recognises the close link between energy consumption
and greenhouse gas emissions and undertakes various energy saving
measures (refer to the “A2 — Use of Resources” section below for
details) to control energy consumption, improve energy efficiency
and minimize greenhouse gas emissions. Waste management mainly
involves disposal of domestic garbage and collection of waste paper
for recycling (refer to the “A2 — Use of Resources” section below
for details). The Group’s businesses do not generate any hazardous
wastes.
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OVERALL ENVIRONMENTAL
PROTECTION MANAGEMENT APPROACH

(Continued)

A2 — Use of Resources

The Group carefully manages the use of resources and is committed
to ensuring that all resources are used in an efficient and prudent
manner. We continually seek to identify and reduce environmental
impacts attributable to our operational activities, strive to increase
our employees’ awareness of resources conservation. Our employees
are encouraged to make full and effective use of resources, and to
avoid wastage.

When we moved to the new office in November 2021, we put in
measures to help staff be environmentally conscious in waste
disposal.

(a) FEnergy Conservation

The Group consumes electricity mainly in its offices. We have
implemented a number of measures to save electricity and to improve
the energy efficiency of electrical appliances, and to encourage
employees to cultivate good habits in using electrical appliances. For
example, promoting the use of energy-efficient lighting; encouraging
our employees to switch off air conditioners, computers, personal
electronic devices, light and common office equipment when not in
use; and keeping all electronic appliances well-maintained to ensure
electricity is used effectively. In addition, we upgraded our electrical
equipment with the support from China Light & Power.
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OVERALL ENVIRONMENTAL
PROTECTION MANAGEMENT APPROACH

(Continued)

A2 — Use of Resources (continued)

(@) Energy Conservation (Conrinued)

We also supported World Wildlife Fund’s “Earth Hour 2022” by
having all staff switched off all computers, printers, desk lights and
photocopiers before leaving the office on Friday, 25 March 2022
or Saturday, 26 March 2022; and encouraging them to reduce use
of lighting, air conditioners, heaters, TVs and electrical appliances
at home between 8:30pm and 9:30pm on Saturday, 26 March 2022.
However, this is not just a one-off event. All staff are required to
switch off lights in the conference and meeting rooms after use and
lights in the office during lunch hours.

During the Reporting Period, the Group consumed 109.9 megawatt
hours (“MWh”) as compared to 102.7 MWh last year. The increase
was a result of the additional increase in electricity consumption
for Hong Kong new office during the renovation period prior to
relocation of office.

Gasoline is only used in the Group’s vehicles. We carry out regular
repairs and maintenance on vehicles for better energy use efficiency.
During the Reporting Period, the Group consumed approximately
1,939.0 liters of gasoline as compared to 1,828.1 liters of gasoline last
year. The increase was a result of having more business activities.

(b) Water Conservation

As the Group’s business nature and operations are mainly based in
Hong Kong, the issue in sourcing water that is fit for purpose is not
relevant to the Group. The Group uses water mainly in its pantry and
common restrooms. We have educated our employees to save water in
daily life so as to reduce wastage. During the Reporting Period, the
Group consumed approximately 208.4 tonnes of water as compared
to 239.5 tonnes of water last year.

(¢) Paper Conservation

The Group promotes the “green office” policy by encouraging our
staff to save paper and avoid wastage. We distribute information and
most documents in electronic format to minimize photocopying and
printing. We also encourage our staff to print on both sides of each
paper and to reuse single-sided used paper. We then collect double-
sided wastepaper by putting them into collection boxes for the further
handling by recycling companies. During the Reporting Period, the
Group consumed approximately 0.56 tonnes of paper as compared to
0.40 tonnes of paper last year. The increase as compared to that of
last year was mainly due to the business expansion which increased
sales and administrative work from carrying and other supportive
functions.
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OVERALL ENVIRONMENTAL
PROTECTION MANAGEMENT APPROACH

(Continued)

A2 — Use of Resources (continued)

(¢) Paper Conservation (Conzinued)

Compliance

During the Reporting Period, there was no non-compliance with
relevant laws and regulations that have a significant impact on the
Group relating to air and greenhouse gas emissions, discharges into
water and land, and generation of hazardous and non-hazardous
waste.

A3 — The Environment and Natural Resources

The Group has always been focusing on environmental protection
and envisions that everyone can work together to build a better
environment for living. In order to enhance our employees’
understanding of the adverse impact of our habit and business
activities on the environment, we continue to adopt various policies,
measures, and actions in reducing carbon footprint (refer to the
sections “Al — Emissions” and “A2 — Use of Resources” above for
details). We also encourage our employees to convey the importance
of protecting the environment to their families, friends and business
partners so as to build a stronger network in alleviating climate
change due to human factors.

A4 — Climate Change

With the increasing occurrence of climate change-induced extreme
weather events, such as typhoons, torrential rains, and flooding,
the international society attaches more importance to climate
change issues. The Group is not significantly affected by climate
change-related physical risks. However, the Group provides flexible
work arrangements according to the Code of Practice in Times of
Typhoons and Rainstorms to ensure the safety of employees.

OVERALL APPROACH TO EMPLOYMENT
AND LABOUR PRACTICES

Employees are our most valuable assets and key driver for the
Group’s sustainable and long-term business development. We are
committed to create a discrimination-free, equal, harmonious
and safe workplace; to build relationships with mutual-respect; to
encourage our employees to be innovative, flexible and committed
when dealing with our customers and to provide high quality
products and services. We also offer promotion opportunities to
attract, develop, retain and reward our talented staff and provide
commensurate remuneration and benefits.
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OVERALL APPROACH TO EMPLOYMENT BEEEFIER 2BR & w
AND LABOUR PRACTICES (Continued)

Total number and types of employees EEREZEEH
As at 31 March 2022, the Group had a total of 126 employees, details 202243 H31H » AL B 4 g B N8 5
of which are as follows: 126 N - fE BaEfEaF -
As at
31 March 2022
1202253H31H
Workforce Total person 126
E& By A
By Gender
BB 2 e
Female person 89
o A
Male person 37
F A
By Age Group
RER DM
<25 person 10
A
26-30 person 29
N
31-40 person 53
N
41-50 person 22
N
> 50 person 12
A
By Geographical Region
RiE 5 M
Hong Kong person 71
i A
Mainland China person 29
Hh R TAT A A
Other Regions! person 26
HAth 3 [ A
By Employment Type
REBRERS M
Full time person 126
oy A
Part time person 0
FHe Tk A
! Including Taiwan, Singapore, and Indonesia UALEE B T B B RE JE VY R
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OVERALL APPROACH TO EMPLOYMENT EEEFIER 2BRE & w
AND LABOUR PRACTICES (Continued)

Employee turnover rate BERKEE
Details of the Group’s employee turnover rate as at 31 March 2022 A 4E [ 220224331 H g B i 2k I &5
are as follows: 1% F
As at
31 March 2022
20229 3/31H
Turnover Rate Total % 25
KRR A
By Gender
BB 5
Female % 26
7
Male % 22
F 1
By Age Group
BRERD M
<30 % 31
31-49 % 23
> 50 % 17
By Geographical Region
R &5
Hong Kong % 27
i
Mainland China % 21
rh A
Other Regions! % 23
A 3t [

! Including Taiwan, Singapore, and Indonesia UALEE B T B B0 RE JE VY R
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OVERALL APPROACH TO EMPLOYMENT
AND LABOUR PRACTICES (Continued)

B1 — Employment and Labour Practices

(a) Compensation and Welfare

The Group reviews the salary levels of employees regularly and
benchmarks against up-to-date remuneration data in the industry,
so as to establish a fair, reasonable and competitive remuneration
scheme. Staff salary levels are decided based on one’s knowledge,
skills, scope of work, performance, experience and education
background. Our employee remuneration package includes fixed
salary, annual leave, paid sick leave, discretionary year-end bonus
and other benefits. We conduct periodic performance appraisal and
fairly assess the level of the discretionary bonus, salaries increment
and/or promotion recommendations based on a number of criteria.
All employees are entitled to rest days and holidays, for example,
annual leaves, sick leaves, maternity leaves, paternity leaves,
compassionate leaves and marriage leaves. We handle dismissal and
compensation in accordance with the local laws and regulations.
We pay attention to our employees’ health and encourage work-life
balance. Our employees’ working hours are based on the local labour
laws. We may require employees to report to work on weekend or
public holidays but they will be entitled to extra time allowances or
compensation time-off accordingly. The Group HR submits MPF
contributions on time, and the consistent good effort was recognised
by the Mandatory Provident Fund Schemes Authority with the Good
MPF Employer Award, e-Contribution Award and MPF Support
Award in October 2020.

On 6 February 2020, the Board adopted the Share Award Scheme
which aims to reward our employees (and other eligible persons) for
their past, present or expected contribution and loyalty to the Group
and align their interests with those of the shareholders through the
grant of award. During the Reporting Period, the Group has granted
18,924,000 shares through the Share Award Scheme to reward an
Executive Director.

(b) Talent Selection

The Group adopts a fair employment policy. The appropriate
candidates would be selected based on their experiences, knowledge
and abilities, and other job requirements, and regardless of their
race, gender, age, nationality, or religion. This employment policy
applies throughout all phases of the employment, including but
not limited to hiring, promotion, performance appraisal, training,
personal development and termination. We have a gender diversified
workforce with employee gender ratio of 1 male to 2.5 females and
our Board has a gender ratio of 3 males to 4 females as at 31 March
2022.
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OVERALL APPROACH TO EMPLOYMENT
AND LABOUR PRACTICES (Continued)
B2 — Health and Safety

We recognise the importance of our employees’ health and safety at
work, therefore we strictly implement office environment sanitation
and fire safety management to prevent occupational hazards which
might lead to staff injury. Smoking in the office areas is absolutely
prohibited. We have clear evacuation procedures in case of fire
outbreak in offices to ensure that our employees are able to take
sensible and immediate action.

The Group management and HR team have taken various
precautionary measures in response to the novel coronavirus
(COVID-19) outbreak, which was recognised as a global pandemic
by the World Health Organisation in March 2020. We actively and
frequently communicated with our staff to keep them well informed
of the measures adopted by the Group to ensure workplace hygiene
and staff wellbeing since the outbreak in January 2020. We provided
work from home arrangement and Rapid Antigen Test kits for staff.

Compliance

During the Reporting Period, the Group (i) was not aware of any
non-compliance incidents relating to compensation and dismissal,
recruitment and promotion, working hours, rest periods, equal
opportunity, diversity, anti-discrimination, and other benefits and
welfare that have significant impact on the Group; (ii) has not
identified any cases of non-compliance in relation to child labour or
forced labour; and (iii) was not aware of any non-compliance of laws

and regulations in relation to health and occupational safety.

B3 — Development and Training

The Group has always been paying attention to talent cultivation
and is committed to staff training and development, as well as staff
self- enhancement. Permanent employees with 12 months’ service or
more may apply for job-related training programme(s) approved by
the Group. Examples of training activities attended by our employees
during the Reporting Period include Perspectives of Effective
Management: Meeting & Capitalizing on Crises, Maxhub Training,
Alumni Club 100 Class — Strategy & Innovation for Sustainable
Growth Cost Cutting.
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BiE - HENERT

OVERALL APPROACH TO EMPLOYMENT

AND LABOUR PRACTICES (Continued)

B3 — Development and Training (continued)

Details of the Group’s employee trainings organised by the Group

during the Reporting Period are as follows:

Total number of employees trained

Employee trainings

& 8153

SR PN

otk
5

BREREIER BB S @

B3 — R RIZENaw
7 A 3] A RS 1 A A Ak 0 A B EE B 8 R

FEE IS

Number of
employees

BE AR
104

Number of
employees

BEAH
71
33

Percentage of
total employees

{EIVU{EE
ABEDL

83%

Percentage of
total employees
trained
HERZINIBAES
ABBTS

68%

32%

Percentage of

Number of total employees
employees trained
HEFZINIBEES
Employee Category EEEH BEEAHY ASBES
Junior staff ¥ BT 64 61%
Middle-level employees g 8 T 32 31%
Management & g 8 8%
Training hours 3% S| B B
Total hours (hours) HEIRE B (/NIRE) 215
Average training hours completed V-4 B 5 A B B RE B 1.71
Average training hours completed T35 2 58 B 35 3l B B
(by gender) (& 14 31)
Female (hours) M (/N IRF) 1.61
Male (hours) B (NEF) 1.95
Average training hours completed T E TR I R E
(by employee category) (REEEH)
Junior employees (hours) W B T (/NEF) 1.77
Middle-level employees (hours) g B T (NEE) 1.44
Management (hours) & B (/NEF) 2.50
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OVERALL APPROACH TO EMPLOYMENT
AND LABOUR PRACTICES (Continued)
B4 — Labour Standards

The Group respects human rights and prohibits any unethical hiring
practices, including child and forced labour. Background checks with
the review of identity documents of job applicants are conducted in
our hiring process. During the Reporting Period, we did not hire any
applicant under the legal working age and complied with the local
laws and regulations against child and forced labour. The Group also
complied with relevant immigration laws in respect of foreign staff.

OVERALL APPROACH TO MANAGING
OPERATING PRACTICES
BS — Supply Chain Management

The Group strives to maintain long-term, stable and strategic
cooperative relationships with leading media content and brand
licensors, and to co-develop with them on the basis of equality to
achieve a win-win situation. We select and work with reputable
licensors with strong commitments to their contents and brands.
Many of them are also listed companies with commitment to social
responsibility.

Each media content provider will have different media content and
we enter into distribution agreements and/or licence agreements for
each media content for the relevant rights, territories, distribution
channels and licence period. Similarly, we also enter into agency
and/or licence agreements with each brand owner for the relevant
categories, territories and agreement period.

For the year ended 31 March 2022, the Group has 86 core suppliers,
which are located in Japan, United States, Europe, Hong Kong and
Mainland China as well as other South-east Asia regions.

B6 — Product and Service Responsibility

Product and Service Quality

We have been dedicated in providing high product quality and
professional services with the highest degree of integrity and pursuit
of excellence to our customers. The distribution of the licensed media
content by our customers is subject to applicable laws and regulations
at the relevant countries and territories. We make sure that the media
content to be broadcasted will comply with the relevant regulation.
Any updates in such laws and regulations or their interpretation may
impose more onerous compliance requirement on our customers and
we work with our customers and support them to obtain additional
licenses, permits, approvals, registration or certificates for the
broadcast.
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OVERALL APPROACH TO MANAGING
OPERATING PRACTICES (Continued)

B6 — Product and Service Responsibility (continued)

As the way of media content consumption continues to evolve, the
channels our customers used may be replaced by newer distribution
channels. We help our customers identify sufficient or suitable
distribution channels based on our knowledge and experience in the
media content distribution trend.

Management of Intellectual Property

The Group has standard operating instructions for all departments
and employees to follow so that the registration and on-going
protection procedures of intellectual property rights and trademarks
are conformed. By well-defined registration procedures such as pre-
registration preparation, internal application examination and renewal
of trademark, we ensure transparency in the decision making process.

In order to protect our trademarks and intellectual property rights,
designated staff periodically check the Hong Kong Intellectual
Property Journal and other international webpages to see if there
is any new application for trademark registration which is likely
to cause confusion with the Group’s trademarks and we will raise
objection as appropriate. In case of any suspected infringement of
the Group’s trademarks, we will take action under the Trade Marks
Ordinance in Hong Kong and other applicable rules and regulations
in other countries or territories.

Sustainability

In terms of sustainability, customers’ satisfaction is vital to our
constant and continuous business growth. Our products and services
are well recognised in the media content and brand licensing
industry. The viewership and subscribers increase in our proprietary
Ani-One® channel indicates that we meet our customers’ content
needs.

Confidentiality

Confidentiality is one of the Group’s core values. We have
established policies and procedures to protect suppliers’ and
customers’ information confidential through our employees’
handbook, employment agreements and trainings. We also adhere
to the requirement under the Personal Data (Privacy) Ordinance
(Cap. 486) in Hong Kong. We handle suppliers’ and customers’
information with integrity and diligence. The details are maintained
by assigned staff and they have to comply with the requirements of
confidentiality.
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OVERALL APPROACH TO MANAGING
OPERATING PRACTICES (Continued)

B6 — Product and Service Responsibility (continuea)
Confidentiality (Conzinued)

Compliance

During the Reporting Period, the Group did not have any issues
relating to violations nor receive any complaints concerning breaches
of suppliers’ and customers’ privacy and loss of data.

B7 — Anti-corruption

Maintaining an ethical working environment is one of the Group’s
core values. The Group prohibits all forms of bribery and corruption
and strictly abides by the applicable anti-corruption laws and
regulations including the Prevention of Bribery Ordinance (Cap.
201 of the Laws of Hong Kong). We have adopted a zero-tolerance
approach for all kinds of corruption, bribery and extortion situation.
Offenders who request and/or accept bribes, obtain other illegal
interests are to be heavily penalized. We require all employees to
strictly comply with our anti-corruption policies and procedures, and
to prevent any case of bribery. All directors and staff are required to
follow our Code of Conduct on acceptance of advantage and handling
of conflicting interest when dealing with the Group’s business.
Disclosure forms are provided to directors and staff for reporting on
gifts or advantages received and declaring any conflict of interest.
We are determined in combating corruption and building a clean
society.

Whistleblowing policies are in place for employees of the Group and
those who deal with the Group (e.g. customers and suppliers, etc.)
who have concerns about any suspected misconduct or malpractice
within the Group to come forward and voice those concerns through
a confidential reporting channel. The management will review
and take follow-up actions to investigate for every single possible
misconduct case. It is the Group’s core values for reminding
its employees to uphold their integrity and professionalism as
aforementioned.

Compliance

During the Reporting Period, the Group was not aware of (i) any non-
compliance with the Prevention of Bribery Ordinance (Cap. 201) in
Hong Kong, or (ii) any litigation cases related to corruption in which
the Group was involved. During the Year, directors of the Company
received anti-corruption training.

In the future, the Group will consider offering anti-corruption
trainings to employees if necessary, for further extending the
importance of anti-corruption to reinforce the importance of
integrity within the company. The Group will continue to stay alert
to potential illegal acts, so that it can address the issues accordingly
with the adoption of zero-tolerance approach.
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OVERALL APPROACH TO COMMUNITY
INVESTMENT

Our Group is based in Hong Kong and continues to invest in Hong
Kong and locations we operate by hiring local staff. We hire local
professionals and pay tax according to the local laws. We have
also enrolled on retirement fund and medical and travel insurance
schemes for our directors and staff. We conduct our businesses
according to good business practices, actively promote green and
environmentally friendly concepts, and strive for good business
development; contribute to social stability and building a harmonious
community.

During the Year, the Group made charitable and other donations
amounted to HK$228,540.

We encourage our employees to help people in need by participating
in voluntary services or making charitable donations.

BHBEER

HETFARER
(BORFEH)
HERMERAT T@CSREIEEHE
[ TE#RFE0

FHKI CSR Recognition Scheme: 202 1
Industry Cares

o @ [LVER
AF G

FHBE R
HETFRRRE

(KTEW

FHREERAT
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China Licensing Awards 2021 Directors of the Year Award 2021 Marketing Leadership Award 2021

Corporate Brand Fashion Lifestyle For the Board of Directors Market Leadership in Brand
Property of the year Licensing
221 FEPERERAR 2FEEEEREEER 221FEMHEBHRE
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ENVIRONMENTAL PERFORMANCE DATA BEXRBEEERE

SUMMARY
Unit 2021/22 2020/21
B 2021/22F & 2020/21F E
Air_emissions:
REHHE :
lfiltro en oxides Tonnes 1.12 1.07
AR A
Sulfur oxides Tonnes 0.03 0.03
i AL M
Particulate matters Tonnes 0.08 0.08
LR M
Greenhouse Gas (“GHG”) Emissions:
BRERBEHHE
Sco el
—1
Total Tonnes 5.16 4.95
wmeE M
Inten51ty Tonnes 0.04 0.05
7E? g
Scope 2%
=2
Total Tonnes 50.38 49.14
nE g
Intensity? Tonnes 0.40 0.51
B L
Resources Consumptlon:
R F 2
Electricity:
B
Total MWh 109.9 102.7
wE JK BL IRF
Intensity? MWh 0.87 1.06
B JK B It
Gasoline:
SE b -
A
Total Liters 1,939.0 1,828.1
wme APix
Intensity3 Liters 15.4 18.9
BES ASix
Water Resources*:
KE R
Total Tonnes 208.4 239.5
BE 7}
Intensity? Tonnes 1.65 2.48
B i
Notes: B it -
1 Scope 1 refers to the Group’s business direct GHG emissions, including 1 0[5 — A R I BT R R R R S
combustion of gasoline. PR LA R T o
2 Scope 2 refers to the Group’s business indirect GHG emissions, including 2 13 R i A A B A R Y RE 0 ) A R TR
consumption of purchased electricity. 3 0 51 SR T 2 B VR iR & S R i
3 Intensity is based on the number of employees. 3 R R B HOH R
4 Estimation methods of data for environmental aspect have been revisited and 4 3 3R 5% R 1 WOE 09 Ak 7 AT IR A A
revised, for a more comprehensive and accurate disclosure in the Reporting RAEF] > LAE A K AR 1 75 12 4 R4k 4R Y
Year when compared to last year’s methods. Therefore, last year’s data was %%E By A HERE o UL > RAEMBEED
revised. Z 5l e
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“ENVIRONMENTAL, SOCIAL AND BRXH(RE - +ERERK
GOVERNANCE REPORTING GUIDE” BY =3
HKEX
Mandatory Disclosure Requirements MHEEER
Aspects, General Relevant Chapter or
Disclosures and KPIs Description Remarks
BEE- - —REER
ERARIER i att HEESHHEE
Governance A statement from the board containing the following elements: | BOARD
Structure STATEMENT
(i) a disclosure of the board’s oversight of ESG issues;
ESG
(ii) the board’s ESG management approach and strategy, GOVERNANCE
including the process used to evaluate, prioritize and STRUCTURE
manage material ESG-related issues (including risks to
the issuer’s businesses); and ESG
MANAGEMENT
(iii) how the board reviews progress made against ESG- APPROACH
related goals and targets with an explanation of how they
relate to the issuer’s businesses.
EERRB ESgEHEsUTRE: ExeEy
() HEEESHRE HERELAHENESR RE -HERER
N
REEB

(i) EBENRE HEREAEEFTEANERK  BEAR
A BEREREEEARR HEREARAEBEE RE HEREHR
(BREBTAXRZABRIORE R B 7%

(i) EEEETHEEBRE HEREARMEBENREEZIEFRR
MEERNAE YHEBEHRSEBITAZBENER-
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“ENVIRONMENTAL, SOCIAL AND BMXAW(ORE - tE2RERR
GOVERNANCE REPORTING GUIDE” BY FHEsDuw

HKEX (continvea

Mandatory Disclosure Requirements (conzinued) [ 38 <F =X ff F2 1 R X

Aspects, General Relevant Chapter or
Disclosures and KPIs Description Remarks

C—RBREER
@ﬁ EMIEE ot HEEHSRER

Reporting Principles | A description of, or an explanation on, the application of the REPORTING
following Reporting Principles in the preparation of the ESG PRINCIPLES
Report:
STAKEHOLDERS’
Materiality: The ESG report should disclose: (i) the process ENGAGEMENT

to identify and the criteria for the selection of material

ESG factors; (ii) if a stakeholder engagement is conducted, MATERIALITY
a description of significant stakeholders identified, and the ASSESSMENT
process and results of the issuer’s stakeholder engagement. AND MATRIX

Quantitative: Information on the standards, methodologies,
assumptions and/or calculation tools used, and source of
conversion factors used, for the reporting of emissions/energy
consumption (where applicable) should be disclosed.

Consistency: The issuer should disclose in the ESG report any
changes to the methods or KPIs used, or any other relevant
factors affecting a meaningful comparison.

)& R Al HISNERERUBE HEREAREBEAUTHRER |  HEFRA
Al :
BihESH
EEM BE HEREAREEHE  OEBINEREE - &

eERER I?Mﬂﬁ&ﬁ%% (mhﬁﬁﬁﬁ%%ﬁ W EEMTERER
MEBMBNERGHE - URET A%ﬁ%%ﬁmﬂﬁﬁﬁ
B

Bt ARBEHR SRREE(MBERNEE 5% BR
R/BHAEIAURFIABRRFRFENENETURE -

— M BTARERE HEREABRSFREMALE
FEREANEENEMNEE AR EEERLBNEMEM

HEREE -

Reporting Boundary | A narrative explaining the reporting boundaries of the ESG SCOPE AND
report and describing the process used to identify which REPORTING
entities or operations are included in the ESG report. If PERIOD

there is a change in the scope, the issuer should explain the
difference and reason for the change.

BEER BEBRE HEREABRENREER R AL ARNE R BE KRR EHY
&%&Enﬁ¢%ﬁa%ﬁ¥ﬁﬂﬂﬁ%ﬁﬁ°ﬁﬁﬁwﬁ
2 BROAEMBE2BINEZEERERR -
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“ENVIRONMENTAL, SOCIAL AND
GOVERNANCE REPORTING GUIDE” BY

HKEX (Continued)

“Comply or explain” Provisions

General Disclosure/
Key Performance
Indicators (“KPIs”)

Environmental, Social and Governance Report

RIB - B RERE

CRCEINEY

8~ A 12 1R X

Reporting Guideline

A

BRXFH(RE - HERER

—REE
BRENER HEEL
A. Environmental
ABRBEFHE
Aspect Al Emissions
EmEAlL 29587
General Disclosure Information on: 62
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to air and greenhouse gas emissions, discharges into water and land,
and generation of hazardous and non-hazardous waste.
— 4K A B BE SR S R R mK K R PR - A E R E R YW 62
FE AR
@ BEUR K
(b)  BESFEFEEAT A H K52 B 00 A0 B U5 8 R 1 R -
KPI Al.1 The types of emissions and respective emissions data. 76
B BURCIR R ALY | P W e A RO B PR R 76
KPI A1.2 Greenhouse gas emissions in total (in tonnes) and, where appropriate, 76
intensity (e.g. per unit of production volume, per facility).
B AUSCIR AL | S OB AR R (LAME RT3 & (A8 ) B2 (an DL A i B LA - g H 76
i w5 o
KPI A1.3 Total hazardous waste produced (in tonnes) and, where appropriate, intensity N/A!
(e.g. per unit of production volume, per facility).
BB SR AR BEALS | P A BE SE W AR R (LME ST 5 B (Ao g ) %5 1% (A DA g i B0 - AT
i JH Rt w5 o
KPI Al1.4 Total non-hazardous waste produced (in tonnes) and, where appropriate, N/A?
intensity (e.g. per unit of production volume, per facility).
BB SR AR BEALA | P EE A M R SE W AR R (LA TG B (i ) 5 % (40 LA A i B0 - A7 2
T JH B it w155 ©
KPI A1.5 Description of measures to mitigate emissions and results achieved. 62
B B R AR R ALS | A 2 A B A B i K T A5 R - 62
KPI A1.6 Description of how hazardous and non-hazardous wastes are handled, N/A!
reduction initiatives and results achieved.
B BUSCIE BEALG | T R PR A E R IR B U5 vk~ BUIR A R 1 R B A R . AN T8
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“ENVIRONMENTAL, SOCIAL AND
GOVERNANCE REPORTING GUIDE” BY

HKEX (Continued)

“Comply or explain” Provisions (Continued)

General Disclosure/
Key Performance
Indicators (“KPIs”)

—REE
HEENER

EE 5D

[98 <F K #F %8 | 1% 3 o)

Reporting Guideline

&5l

A. Environmental
ABREBEITE

BRTTCERER - £ ERERBE

T8 -

Aspect A2 Use of Resources

EEA2 ERER

General Disclosure Policies on the efficient use of resources, including energy, water and other 62-65
raw materials.

— 4K B A G IR (665 RE R - 7K B At S M RL 19 BUSR - 62-65

KPI A2.1 Direct and/or indirect energy consumption by type (e.g. electricity, gas or oil) 76
in total (MWh) and intensity (e.g. per unit of production volume, per facility)

B SRR BE A2 | FRR TR B 0 O L HE Ko RE U (I~ SR s AR FE B (LAJE RO s T 76
) K BE (0 DA R R - 19 H B RS

KPI A2.2 Water consumption in total and intensity (e.g. per unit of production volume, 76
per facility).

BH B AR AUAR R A2, | MUK B L (n Lhg A B LA - IR R ED o 76

KPI A2.3 Description of energy use efficiency initiatives and results achieved. 62-65

B AT A AR R A2.3 | A R R T 8 4 R ) M BT AR R - 62-65

KPI A2.4 Description of whether there is any issue in sourcing water that is fit for 64
purpose, water efficiency initiatives and results achieved.

BH B AR AAR PR A2.4 | 4 2 SR IO T KR b AT A AT AR B R DA B R T K Rk g R B BT AR 64
% o

KPI A2.5 Total packaging material used for finished products (in tonnes) and, if N/A!
applicable, with reference to per unit produced.

BB A OCRE BEAR.S | B BT R e R 0 R (DL T D) B (08 ) 8 A EE B AL A o AN TE

Aspect A3 The Environment and Natural Resources

fEEA3 BRERRRER

General Disclosure Policies on minimizing the issuer’s significant impact on the environment 65
and natural resources.

— 4K B AR B AT N B BRI T KK U A K B R UK o 65

KPI A3.1 Description of the significant impacts of activities on the environment and 65
natural resources and the actions taken to manage them.

A B AR AAR PR A3 | i At SRS I B B B e K UK VR A K B R O BR U P A B Y B 65
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“ENVIRONMENTAL, SOCIAL AND
GOVERNANCE REPORTING GUIDE” BY

HKEX (Continued)

“Comply or explain” Provisions (continued)

General Disclosure/
Key Performance
Indicators (“KPIs”)

Environmental, Social and Governance Report

RIR - HERE

CRCEINEY

[98 <F =K A% %8 | 1% 3 o)

Reporting Guideline

A
B/a¥

k&

BRXFH(RE - HERER

—REE
BHRENIER HEEL
Aspect A4 Climate Change
[E H A4 R IR 8 1
General Disclosure Policies on identification and mitigation of significant climate-related issues 65
which have impacted, and those which may impact, the issuer.
— 4 B ik Sl K 3 B AR B R RE B B EE AT N A 5 BN E K SR M5 AR B R A B 65
3o
KPI A4.1 Description of the significant climate-related issues which have impacted, 65
and those which may impact, the issuer, and the actions taken to manage
them.
BB BUSCIE AR A4 | Tl O A8 T BE & B R AT N A AR S B EE R S A B SR R E BRI 65
EHAHEENITE -
B. Social
B.i &
Aspect B1 Employment and Labour Practices
[E EB1 BRERREIER
General Disclosure Information on: 65-68
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to compensation and dismissal, recruitment and promotion, working
hours, rest periods, equal opportunity, diversity, anti-discrimination, and
other benefits and welfare.
— i 9 % A7 W67 B K AR~ S Y - AR - BN - P HE - B el 65-68
2B LA K Al By 28 K A R Y -
@ BUK: K
(b) BN B EAT A TR AR B A R SR B R o
KPI B1.1 Total workforce by gender, employment type, age group, and geographical 66
region.
BB BUSCIEBEBLL | HR VR R - (R IS - AR % A A Kt [ ) O3 O R B AR B - 66
KPI B1.2 Employee turnover rate by gender, age group and geographical region. 67
B SRIR BB | e e T A B ALV B 43 1 O B K LR - 67
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“ENVIRONMENTAL, SOCIAL AND
GOVERNANCE REPORTING GUIDE” BY

HKEX (Continued)

“Comply or explain” Provisions (Continued)

General Disclosure/
Key Performance
Indicators (“KPIs”)

—REE
HEENER

EE 5D

[98 <F K #F %8 | 1% 3 o)

Reporting Guideline

&5l

B. Social
B.i4 &

BRTTCERER - £ ERERBE

Aspect B2 Health and Safety
JE T B2 RERZ2
General Disclosure Information on: 69
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to providing a safe working environment and protecting employees
from occupational hazards.
— 4K A B AR 22 2 T B R (R B IR B AR S0 I SE T e Y 69
@ BEUR K
(b)  RESFEFEEAT A K5 B 00 A B U5 R R Y R
KPI B2.1 Number and rate of work-related facilities. 69
BRI BE B2l | I Loy N B R - 69
KPI B2.2 Lost days due to work injury. 69
RS AR EEB22 | MG A TIEHE - 69
KPI B2.3 Description of occupational health and safety measures adopted, how they 69
are implemented and monitored.
BH B BUSCIE HEB2.3 | Rl 0T BR Ak 1% Tk S i Bl B2 A A - DA AR B AT e BE T ik e 69
Aspect B3 Development and Training
B E B3 R R
General Disclosure Policies on improving employees’ knowledge and skills for discharging 69
duties at work. Description of training activities.
— 4K A B TR B B AT T AF W 3T 00 0 @k K B e A9 BOR o At 55 SIS B o 69
KPI B3.1 The percentage of employees trained by gender and employee category (e.g. 70
senior management, middle management).
BB BCRE BE B3 | R R B AR BRI (A AR B - P ARE R B e i Z AR B A 70
=
KPI B3.2 The average training hours completed per employee by gender and employee 70
category.
BB BUSCIE BEB3.2 | RV A Ko AR U # 03 o 44 IR B 5T A2 Wl B ST 2 I B e 70

MEDIALINK GROUP LIMITED 2022 Annual Report




Environmental, Social and Governance Report
RIE - HERERHRE

BRXFH(RE - HERER
CRCEINEY

“ENVIRONMENTAL, SOCIAL AND
GOVERNANCE REPORTING GUIDE” BY
HKEX (Continued)

“Comply or explain” Provisions (continued)

[98 <F =K A% %8 | 1% 3 o)

General Disclosure/
Key Performance
Indicators (“KPIs”)

Reporting Guideline

—REE
BHRENIER HEEL
B. Social
B.i &
Aspect B4 Labour Standards
[E E B4 %I XA
General Disclosure Information on: 71
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to preventing child and forced labour.
— ik B #R A BB IF B S A T 71
@ BUR: K
(b)  HESFEEEAT AN K R B M B S A B B ) R
KPI B4.1 Description of measures to review employment practices to avoid child and 71
forced labour.
B AURCIE A BALL | B A R T T Y A G DR S B8 T KR A5 T o 71
KPI B4.2 Description of steps taken to eliminate such practices when discovered. 71
BB BUBCIE BEBA.2 | il e 8% B B DU IR 0 BR A L BT R Y 2D B o 71
Aspect B5 Supply Chain Management
fE EB5 e EE
General Disclosure Policies on managing environmental and social risks of the supply chain. 71
— i 4% B T AL g Y BR B R A & A B O - 71
KPI B5.1 Number of suppliers by geographical region. 71
B SR AR AEBS. | e b I ) 43 Y 4 E R BOE o 71
KPI B5.2 Description of practices relating to engaging suppliers, number of suppliers 71
where the practices are being implemented, how they are implemented and
monitored.
B G AR BEBS.2 | AT B T L A B o e AT A B R IR R O - AR 71
B AT R BT ik -
KPI B5.3 Description of practices used to identify environmental and social risks along 71
the supply chain, and how they are implemented and monitored.
B AUCIR A BS.3 |l A B k3 M G A BR T A BR T Rk Ja B p AR B > LA KO B L 71
11 R B 5807 % -
KPI B5.4 Description of practices used to promote environmentally preferable products 71
and services when selecting suppliers, and how they are implemented and
monitored.
B BUBCIE BEBS.4 | il 2t A RS I R 7 IR AR 22 T BR O EE W B IRBS RO AR o DL RO B AT 71
KB EETT ik o
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Environmental, Social and Governance Report
RIE - HERERHRS

“ENVIRONMENTAL, SOCIAL AND BMXAW(ORE - tE2RERR
GOVERNANCE REPORTING GUIDE” BY FHEsDuw

HKEX (continuea

“Comply or explain” Provisions (continued) [BFe IR @

General Disclosure/
Key Performance
Indicators (“KPIs”) Reporting Guideline

—REE
BRENER ] & 155l
B. Social
B.i &
Aspect B6 Product and Service Responsibility
2 E B6 EmRRBEE
General Disclosure Information on: 71-73
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to health and safety, advertising, labelling and privacy matters
relating to products and services provided and methods of redress.
— 4 B A TR i B AR 0 R B YRR B A2 A~ B - BB KORLBE SR L KA 71-73
ROT B
@ BEUR K
(b)  BESFEFEEAT A RS B 00 A B I R R Y R
KPI B6.1 Percentage of total products sold or shipped subject to recalls for safety and 71-73
health reasons.
B o AUSCIE A BO. | O B K A e ] 4 A B R L el R DS O B e 71-73
KPI B6.2 Number of products and service related complaints received and how they 71-73
are dealt with.
BB SR AR PR B6.2 | 4R M BRI A i B IR 5 Y B BOE DA K R B U ik o 71-73
KPI B6.3 Description of practices relating to observing and protecting intellectual 71-73
property rights.
B G AUKCTE AR B6.3 | il B A R R B Rl E A R ) ) 71-73
KPI B6.4 Description of quality assurance process. 71-73
B BUBCIE HEB6.4 | il B AR A A B i I AR T - 71-73
KPI B6.5 Description of consumer data protection and privacy policies, how they are 71-73
implemented and monitored.
B AURCIE AR B6.S | R I B AR OR B S L B EOOR DL RO B AT I B RO e 71-73
Aspect B7 Anti-corruption
[E E B7 RES
General Disclosure Information on: 73
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to bribery, extortion, fraud and money laundering.
— 4 e A B By AE B B R IRGEE B e R 73
(@ B K
(b)  HESFBEEAT AN KR A N BV A B B 1) R
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—REE
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KPI B7.1 Number of concluded legal cases regarding corrupt practices brought against 73

the issuer or its employees during the reporting period and the outcomes of
the cases.

B B BUSCIR AEBT.L | ME O A S B AT N SO B R A O A Y B IS AR A R A BOE 73
e AL AR o

KPI B7.2 Description of preventive measures and whistle-blowing procedures, how 73
they are implemented and monitored.

B B BUBCIE BEBT.2 |l By B i S B RO T o DA AR B LA I B T ik - 73

KPI B7.3 Description of anti-corruption training provided to directors and staff. 73

B B R AR AEB7.3 | i 1) o S e B TR BRI B IS Bl - 73

Aspect B8 Community Investment

[E E B8 HERE

General Disclosure Policies on community engagement to understand the needs of the 74-75

communities where the issuer operates and to ensure its activities take into
consideration the communities’ interests.

— A B #R A B DA AT [ 22 L A 1R M 4 4 P A A [ T RN MR R L 2E R UE B & % R AL 74-75
& 1] % 1) B3R -

KPI B8.1 Focus areas of contribution (e.g. education, environmental concerns, labour 74-75
needs, health, culture, sport).

PG AHEREBS.L | B EH AR (WA E - RIS E - S LWk e #EF) - 74-75

KPI BS.2 Resources contributed (e.g., money or time) to the focus area. 74-75

B AR A FE AR B8.2 | A B T AR W U Bl ) YR (T 4 B K IRe fH]) o 74-75

Notes: Mt 7

1

The Group’s businesses are media content distribution and brand licensing. We 1 A% AR Y B E TS A B R A B AT I A%

did not generate any hazardous wastes. HE > FoAM R A AT T A7 F 8 ) B Al AT A
£ AR RE -

The Group’s businesses are media content distribution and brand licensing. 2 7 A A 1 SE S S L T 2 B AT B AR o

The non-hazardous wastes are mainly domestic garbage and waste paper. The EEY BRI R R REAR BB R EE

employees generate little domestic garbage and waste paper and the related A b B AT B R JBE AR AR B BOEE LU

data is difficult to be collected. So there is no statistics for the amount of AR > B R SR E B A

non-hazardous wastes generated.
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