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ABOUT THE REPORT

The board of directors (the “Board”) of Medialink Group Limited
(the “Company”) is pleased to present the fifth Environmental,
Social and Governance (hereinafter called “ESG”) Report (the
“ESG Report”) of the Company and its subsidiaries (collectively as
the “Group” or “we”). The ESG Report summarizes the policies,
sustainability strategies, management approach, initiatives and
performance made by the Group in the environmental and social
aspects of its business. For the disclosure on corporate governance,
please refer to the section on Corporate Governance Report.

The Group has responsibility to maximize shareholder returns, and
this is aligned with the objective to provide clients with the best
service and platforms. This is achieved not only through the Group
having financial strength but also through investing in its employees
and wider social practices.

OBJECTIVES OF THE REPORT

This ESG Report aims to provide the performance of the Group in
respect of the ESG aspects in a transparent and open manner over the
past year, so that the stakeholders can understand the progress and
direction of the sustainable development of the Group.

REPORTING SCOPE

This report covers the period from 1 April 2024 to 31 March 2025
(the “Reporting Period” or the “Year”), which is in conformity with
the Group’s financial year. This report focuses on the Group’s
management approach, performance and measures in respect of the
ESG aspects. In particular, the environmental and social KPIs
disclosed in this report cover its overall scope of businesses in the
media content distribution and brand licensing.

BUSINESS DESCRIPTION

The Group has been engaged in managing intellectual property rights
on media content and brand licensing for over 30 years. Under the
media content distribution business, the Group invests and cooperates
closely with media content licensors through entering content
production and distribution arrangements and distributes media
content relating to animation series, variety shows, drama series and
animated and live-action feature films. Under the brand licensing
business, the Group is involved in the licensing of various rights in
relation to brands owned by brand licensors including merchandising
right; location-based entertainment rights; and promotion rights in
the Asia Pacific region.
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REPORTING PRINCIPLES

This ESG Report has been prepared in accordance with the
requirements set out in the “Environmental, Social and Governance
Reporting Guide” contained in Appendix C2 of the Rules Governing
the Listing of Securities on The Stock Exchange of Hong Kong
Limited (the “Hong Kong Stock Exchange”). The disclosure in this
report complies with the disclosure requirements of the “comply or
explain” as set out in the Guide. This report was reviewed,
confirmed and approved by the Board on 26 June 2025. During the
process of preparation of this report, we summarized the Group’s
performance in corporate and social responsibilities based on the
principles of “Materiality, Quantitative, Balance and Consistency”.
Please refer to the table below for our understanding and response to
such reporting principles.

Reporting

Principles Implications
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If the directors decided that the threshold

at which ESG issues become sufficiently
important to investors and other stakeholders,
they should be reported by the issuer.
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Our Responses
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The Group believes ESG report exerts
significant influence on the investors and
stakeholders. We disclosed the process

of identifying important ESG factors in

the report, including the identification of
stakeholders, and the use of the importance
matrix for the assessment of material issues.
Based on the communication mechanism with
stakeholders and the principle of materiality,
we identified important ESG-related factors,
focused on them, and disclosed corresponding
measures in the report.
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REPORTING PRINCIPLES (Continued)
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Reporting
Principles Implications Our Responses
& R A e EM R E &
Quantitative The disclosure of KPIs needs to be This report made quantitative disclosure
=1k measurable. The data of standards, methods about KPIs, and reported the standards,
and assumptions or calculation on emissions methods, assumptions or data for calculation
and energy consumption, as well as of emissions and energy consumption, as well
standards for reporting emissions and energy  as the conversion factors used and, where
consumption as well as conversion factors appropriate, effective comparisons.
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Balance The ESG report should provide an unbiased This report discussed our achievements and
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readers.
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Consistency The issuer should use consistent This report adopted, as much as practicable,
—ErE methodologies to allow for meaningful consistent methodologies and provided
comparisons of ESG data over time. explanation on any differences in the methods
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SOURCE OF INFORMATION

The information disclosed in this report is derived from the Group’s
formal documents, statistics or public information. The Board is
responsible for the truthfulness, accuracy and completeness of its

contents.

& RIRIR

% R 48 0 55 199 SR U A 4 0 I 5%
SOl B A B ER o
R 1 FEME - e A S e 3K

20258 - HERERRE BREEARAT _



WAY OF PUBLICATION AND FEEDBACK

This report is prepared in both English and Chinese and is available
for viewing and downloading from the Company’s website
(www.medialink.com.hk) and the Stock Exchange’s website
(www.hkexnews.hk). In the event of discrepancies between the
English and Chinese versions, the English version shall prevail.

The Group is open to and values all advice and suggestions received,
in order to uphold the common interests of the Group and all
stakeholders. We welcome stakeholders to send such advice and
suggestions to the Group’s email: info@medialink.com.hk.

BOARD STATEMENT

This report demonstrates the Group’s ongoing achievements and
commitments to enhancing its sustainability performance in areas
including employment and labour practices, environmental
protection, business operations, supply chain management, and
corporate governance.

The Board acknowledged the responsibility for monitoring and
managing ESG-related risks and the effectiveness of the ESG
management system. The Board reviews and discusses the goals and
targets under the ESG initiatives to optimise efficient use of
resources and to minimise the impact on the environment and natural
resources from the Group’s operation annually.

Sustainable development is an integral part of the Group’s business
strategy in order to achieve business excellence and enhance
capabilities for long-term competitiveness. The Group is committed
to operating in a manner that is economically, socially and
environmentally sustainable while balancing the interests of various
stakeholders and fostering a positive impact on society. The Group’s
sustainability strategy is based on compliance with the applicable
legal requirements, sustainability principle and stakeholders’
opinions. The Group has established and implemented various
policies to manage and monitor the risks related to the environment,
employment, operating practices and community.

The Board believes that a sound environmental, social and
governance structure is vital for the continued sustainability and
development of the Group’s activities. The Group is willing to take
more responsibilities for the society but with a view to balancing the
Shareholders’ interests and the society’s benefits. The Group will
continue to strengthen the efforts in information collection for better
performance in the ESG areas and broader disclosure of related
information in sustainable development.
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ESG GOVERNANCE STRUCTURE

The Group conducts a top-down management approach regarding its
ESG issues and has developed a core governance framework to
ensure the alignment of ESG governance with its strategic growth.
The structure of ESG governance is divided into two components,
namely the Board and ESG Team. The Board holds the overall
responsibility for the Group’s ESG strategies and reporting as well as
overseeing and managing the ESG issues. The Board discusses and
reviews the Group’s ESG risks and opportunities, strategies,
priorities of the Group’s material ESG issues, goals and targets,
performance and progress made against ESG goals and targets
regularly with the assistance of the ESG Team. The Board also
examines and ensures the effectiveness of Group’s risk management
and internal controls through an annual assessment, and the
precision and accuracy of the information disclosed in the ESG
reports.

To develop systematic management of the ESG issues, the Group has
established the ESG Team which comprises staff from relevant
divisions of the Group. The ESG Team is sub-divided into ESG Core
Team and ESG Working Team. The ESG Core Team include Chief
Executive Officer, Chief Financial Officer, Head of Human
Resources & Administration, and all division heads. The ESG Core
Team is responsible for assisting the Board in implementing ESG
policy and continuous monitoring its implementation, while each
division head is a sub-team leader to lead its ESG Working Team to
execute the Group’s ESG activities.

The ESG Team is responsible for collecting relevant information on
the ESG aspects for the preparation of the ESG reports, and
identifying and prioritising the Group’s ESG issues. It periodically
reports to the Board, assists in assessing and identifying the Group’s
ESG risk and opportunities, and evaluates the implementation and
effectiveness of the Group’s ESG risk management and internal
control system. It also examines and reviews the Group’s ESG
performance, policies, goals and targets, covering environmental,
labour practices, business operations, supply chain management and
other ESG aspects.
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ESG PHILOSOPHY OF THE GROUP

ESG is not a slogan but a responsibility for everyone in the Group.
Townhall meetings were conducted to communicate the importance
and the Group’s ESG management approach, strategies and policies.
Tailored for the Group’s business, 5Cs (Creativity, Content,
Character, Care and Contribution) were adopted to drive the Group’s
commitment to good ESG practices in addition to adoption of green
office wherever we operate.
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CARE CHARACTER
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As part of the Group’s vision, we actively participated in supporting
and offering entertainment to the less privileged community that
we Cared by integrating their well-being into our daily business
operations. We celebrated our fifth listing anniversary by working
with Dignity Kitchen, a social enterprise that provides training in
catering for people with different abilities and provided free lunch
boxes to those in need in June 2024. In a collaboration with Youth
Square, a youth development initiative by the Home and Youth
Affairs Bureau, we are proud to contribute to our ESG goals by
participating in the “YS School Cultural Festival 2024 — Ani-Com
Fantasy 2024”7, fostering cultural engagement and community
connection among young audiences through the vibrant world of
Anime Content. By showcasing two of our anime films during
the festival, namely “Haikyu!! The Movie — The Talent and the
Sense” and “Haikyu!! The Movie — The Battle of Concepts”, these
screenings not only enriched the youth’s appreciation of anime
culture but also inspired them to embrace challenges with resilience,
perseverance and determination in their personal growth via the story
of Haikyu!!. This year, we participated in the Charity Flag Day event,
organized by the Hong Kong Cat and Dog Association, featured
with emoji brand on February 5, 2025. We embrace Creativity in
emoji theme by applying it to flag stickers, capturing the spirit of
fun and engagement. The activity aimed to raise vital funds for the
Cat and Dog Rescue Centre, providing essential care and support to
homeless cats and dogs in Hong Kong. Besides, in our commitment
to social, environmental and governance principles, we actively
leverage Character to engage in community-driven initiatives. Our
Group supported the Oxfam Rice Event 2024 featured with The
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Little Prince to sell Oxfam rice bags and eco-friendly bags in Hong
Kong to support impoverished smallholder farmers with impacts of
extreme weather on their livelihoods. By integrating the characters
into these campaigns, we successfully inspired positive change within
the community, emphasizing our dedication to making a meaningful
impact. Through these efforts, we did not only nurture the character
identity but also foster a culture of kindness and community
engagement, raising awareness and promoting social responsibility.
We also Contributed to Caritas Hong Kong and have been awarded
Good MPF Employer since 2018. In addition, we participated in the
Caritas Hong Kong Charity Walk event, titled [ 9 1§ — 202507 %
Z % 4471, on March 29, 2025. We formed a dedicated team, joined
the 5 km charity walk in Hong Kong. This event aimed to raise funds
to support the underprivileged in Hong Kong, focusing on essential
social work services. Funds raised would be contributed to family
and elderly services, community development and medical assistance
for those in need. By participating in this charitable initiative, our
Group demonstrates its commitment to social responsibility and
community welfare.

In order to determine the ESG reporting scopes, the key management
personnel have discussed internally and identified the environmental,
social and operating items; and assessed their importance to the
stakeholders and the Group. The summary of material ESG items are
listed out in this Report.

STAKEHOLDERS’ ENGAGEMENT

The Group is committed to maintaining the sustainable development
of its business and the environmental protection of the communities
in which it operates. We maintain regular communication channels
with our stakeholders, including government/regulatory bodies,
shareholders/investors, employees, customers, suppliers, community,
etc. and strive to balance their opinions and interests through
constructive communications in order to determine the directions
of its sustainable development. We assess and determine our
environmental, social and governance risks, and ensure that the
relevant risk management measures and internal control systems are
operating effectively. The following table shows the management
response to the stakeholders’ expectations and concerns:

Major Communication
Channels

ITERBRE

Stakeholder Expectation and Concern
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Management Response
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>

>

Pay tax on time; observe and comply with laws and
regulations

Establish comprehensive and effective internal control
system
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STAKEHOLDERS’ ENGAGEMENT (Continued)

Stakeholder

Major Communication
Channels

Expectation and Concern

FOES R

Management Response

BhE IERERE HEHEX EEELDE
Shareholders/ Press release, Corporate Profitability Ensure satisfactory financial performance, business growth
investors Announcements and R and a strong competitive position within the industry
3 AN AN o U5 v
i Ret o ment Set up comprehensive business strategic plan for achieving
Annual and Interim eg{rn omimvestmen business goals and objectives
Rpots RERH B R ER U LR ERA
R R Corporate governance Ensure transparent and efficient communications by
Annual General system . dispatching information at the websites of HKEX and the
Meetings AAERHE Company
BRBERE Information disclosure S N RYNSE D S o S A il
and transparency RAEMEE
{5 54 5 LA W
Employees Trainings and team Compensation and Ensure fair, reasonable and competitive remuneration scheme
E& building activities welfare BREAT  ARMEETHNEMEZ
S R s B framEm Ensure a safe working environment
Business meetings and Health and safety BETANTIERE
brlefmg? A% 2 Encourage employees to participate in continuous education
i & R Career development and and professional trainings to enhance competency
Performance appraisals training opportunities GEEESAEEHE R EERE SRS
Bt A BERRNAIRE
Customers Phone calls High quality products Provide high quality products and services continuously in
ZFi Bt and services order to maintain customer satisfaction
Mesings and B R R SRR IR R RRFLRE 5P
correspondences Reasonable price Provide a variety of value-added products and services
Bk ja [Ets 5 RS RAE EE A R R
Timely delivery Establish after-sales services to satisfy customers’ needs
REX& BUERREUWEEF K
Suppliers Phone calls Integrity Select suppliers with due care
{7 &b s B o 2 0 M 7
Meetings and Corporate reputation Establish policy and procedures in supply chain management
correspondences PERE A R
LELSE Good relationship with Maintain strong and long-term relationship
the Conpary RiEREEN A EHE
L0 ) 1 10 B
Communities Charitable and Social responsibility Focus on community investment and contribution
i volunteering activities HeHLR HEdRBENER
EERERAED Environmental Encourage employees to actively participate in charitable
Community interactions protection activities and voluntary services
HEEH R Rk SRR S REE R AERRH
Corporate reputation Maintain good and stable financial performance and business
AL growth

HERRIFRM B XA HR R
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MATERIALITY ASSESSMENT AND
MATRIX

During the Reporting Period, the Group has evaluated a number
of environmental, social and operating items, and assessed their
importance to stakeholders and the Group through various channels.
This assessment helps to ensure that the Group’s business objectives
and development direction are in line with the stakeholders’
expectations and requirements. The Group’s and stakeholders’
matters of concern are presented in the following materiality matrix:

EEMTFERER

TR > AR AR B AR 2 TH R 3 R
B~ A RoE A B R SR > I A R R [R]
TR Al 5 A B AR A5 R H 9 E AR
R BE > DA T Al A7 Bl A 42 1 e R 6 5 Bt
REAT A& 45 10 2 00 301 5 B BE5K o i AS 4 ] A
R 03 3 BT B0 9 5 T B2 8RS DT Y B 22
P B A

Materiality Matrix

EEMEE
@ Anti-discrimination @ Staff compensation > Customers’
measures and welfare satisfaction
S B T B AR A E-9aR( D=V S
= @ Labour rights @ Occupational health > Product and service
20 im protection and safety quality
= (i B 52 2 e B IR
@ Staff training and > Anti-corruption
promotion opportunity &5
B TR S T
&
]
% # < Greenhouse gas < Use of resources > Customers’ data
E B emissions IR A privacy measures and
S £ 2 SRS PR @ Talent management protection
R Za AA B PRt % =
2 & § > Community FLEE 5 it
£ i contribution > Suppliers
E =W Vam i management
g OHE R
=
<> Exhaust air emission <> Water resources > Operational
JBE SRR utilization compliance
<> Sewage discharge KR 5 BEAH
2w JBE K PRk # Preventive measures
= T % Generation of non- for child and forced
hazardous wastes labor
I % ) D ik LR L 5 i 55
1 15 7
Low Medium High
& ® )
Importance to the Group
HEKEEHEENY
<> Environmental ¢ Employee > Operation
By 77 i 877 1 By T
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KEY ESG PERFORMANCE TARGET

In order to fulfil the latest requirements listed in the Appendix C2
Environmental, Social and Governance Reporting Code of the Listing
Rules, address investors’ increasing expectations on public disclosure
of environmental performance and targets, as well as taking into
account the Group’s expansion with enhancement of the Group’s
ESG performance, we have established ESG related targets for the
Reporting Period. Referencing the results of historical data analysis
and internal operational review, the following targets have been set
with the result how the Group did in the Reporting Period:

TERR HEREBRRE
=2

iR bR B BRC2 (BRI - A A
R S DA RN ROES & T SR P i
A N B 1 R R 0 R BURN H AR H 45 3
W EE DL 25 B B A 4R T e A 4R
MBS b ERRBET B2
TR 5 0 A ) E B ER BT - AR B AR A B
WY EE o 2 7% iR S SIC0R 40 A A0 R0 0 4 4 [l
FELE A SR A B T i 309 7R o G A
Lo TAE R T

Actual
BB

Target

BE

2024/25
2024/25F

2024/25
2024/25F

Emissions 38
(1) Greenhouse Gas (“GHG”) BERBEBHEMRE:

Emissions:

Scope 1 — the Group’s ﬁﬁ@*—ﬂ-‘%@%%{?ﬁﬁ
business direct GHG AR i S SR R - B
emissions, including & B IR -
combustion of gasoline.

Scope 2 — the Group’s i [ = — A A SRS ] 4
business indirect GHG A SR R B
emissions, including FHHFECIEEMNES -
consumption of purchased
electricity.

(2) Air emissions: RRHBHE:

Nitrogen oxides REAY

Sulfur oxides i E AL ¥

Particulate matters R B

Use of Resources EREA

(3) Electricity: E

@) Gasoline: i

(5) Water Resources: KEIR

(6) Paper: R

Development and training R REI

(7) Percentage of employees who S EIZIIMNEEFT DL :
took part in training:

Community Investment HERE

(8) No of volunteering events for & & FE & B X & :

communities:

Tonnes M 1.53 3.80
Tonnes M 60.73 62.55
Tonnes M 0.08 1.34
Tonnes M§ 0.04 0.04
Tonnes MA 0.01 0.10
MWh JE L IK§ 132.47 134.54
Liters 2~ Jt 664.18 1,580.00
Tonnes M 364.48 249.48
Tonnes Mf 0.49 0.62
% A4 71% 80%
Event 7§ ) 5 5
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KEY ESG PERFORMANCE TARGET (continued

Out of the 8 targets, the Group has achieved 6 targets. We will
continue to monitor and track our performance in the areas of
resource consumption and development and training for employees
against these targets. To strive for improvement in environmental
performance, longer-term reduction targets will be formulated and
disclosed at an appropriate time going forward.

OVERALL ENVIRONMENTAL
PROTECTION MANAGEMENT APPROACH

The Group recognises the importance of good environmental
management and is committed to protecting and conserving the
environment and natural resources. We strive to continuously
improve our environmental performance for the management
philosophy of sustainable development. In response to the global
environmental protection trends, the Group implements the
environmental protection policies to promote energy conservation,
reduce emission with pollutants and to mitigate environmental risks,
including compliance with the applicable local laws and regulations,
ensuring efficient use of energy, water and other resources during
operations, raising staff’s awareness in environmental protection,
and management monitoring of the implementation of environmental
policies.

A1l — Emissions

The Group recognises the close link between energy consumption
and greenhouse gas emissions and undertakes various energy saving
measures (refer to the “A2 — Use of Resources” section below for
details) to control energy consumption, improve energy efficiency
and minimize greenhouse gas emissions. Waste management mainly
involves disposal of domestic garbage and collection of waste paper
for recycling (refer to the “A2 — Use of Resources” section below
for details). The Group’s businesses do not generate any hazardous
wastes.

FTERE HENREARRERHE
E

HEQIHB Y > AREFEE 2 MeHBERE - &
179 34 R 45 5% S5 H A 42 AR B PR R IR M TR
TE GRS FE LA B 38 T K BB B O 1w i R
Bl BB IERE R 56 E R
PEEAZ > 36 AE R 20 8 RE N 48R o

BEREEECER S

AREHMERI R REEHENE N I
B AR T B BN R SRR A By el
BRI MR SR S BR R
FH o HNEABRMBMABES > RMEH
BROREUR > DA RETR > A5 9
PR BR BT R B > HLrp (4 1 S AR B
HiER B R R R AR A S T A AL
I RE R ~ 7K RN H At U s PR BOAS [R] 45 it
T B TR BR R 5 ik S B R B BR R B
M H it

Al — BERYD

A £ 3] A B RE VR T RE B R SRR ek PR R
BRI o R AT 0 R 2 T A 40 AR U O
i (2 AT 22 B4 T 9 TA2 — %R fd A ) G
A1) o LA i BE VR T FE S HE S RE TR AL %5
WAOEERERE - BYEMEERLE
T B W1 B TR N JBE AR 1 R i A R (BE A% AT
2 F W TA2 — &R TR - A4
] A T S 2 I 4 i AR AT A AT E B o
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OVERALL ENVIRONMENTAL
PROTECTION MANAGEMENT APPROACH
(Continued)

A2 — Use of Resources
The Group carefully manages the @
use of resources and is committed to
ensuring that all resources are used in !
an efficient and prudent manner. We
continually seek to identify and reduce
environmental impacts attributable
to our operational activities, strive to
increase our employees’ awareness
of resources conservation. Our
employees are encouraged to make
full and effective use of resources, and
to avoid wastage.

(a) FEnergy Conservation

The Group consumes electricity mainly in its offices. We have
implemented a number of measures to save electricity and to improve
the energy efficiency of electrical appliances, and to encourage
employees to cultivate good habits in using electrical appliances. For
example, promoting the use of energy-efficient lighting; encouraging
our employees to switch off air conditioners, computers, personal
electronic devices, light and common office equipment when not in
use; and keeping all electronic appliances well-maintained to ensure
electricity is used effectively. In addition, we upgraded our electrical
equipment with the support from China Light & Power.

BREREEEZERB T #w

A2 —EBEREH

A R L B IR )l
o MBI R T S
AT 2 A 80 K & E WA
FH o FRAM R 48 ek S D
A8 0 B B IR BE T 9
A W R EREAN
| EUREA R o A S E
| & B 780 KA U R g
[ R DAkE IR B o

(a BIAIBEIR
AREEPENHEEERRPELSE - M
AT T— R Y Hi R KRR R e
f 1 i > NI BE B IR B3 R BRI R
U B A - AN B AE E A B AR L Sk
B BFEAE N2 g% - EAS - MABET R
5~ TR ORI L BN B M R B R R R IR
P B A AR W R L R
F1 o WA > FRATFE A EETE S SRR TR
A B E Rk e
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OVERALL ENVIRONMENTAL
PROTECTION MANAGEMENT APPROACH

(Continued)

A2 — Use of Resources (continued)

(a) Energy Conservation (Continued)

We also supported World Wildlife Fund’s “Earth Hour 2025 by
having all staff switched off all computers, printers, desk lights and
photocopiers before leaving the office on Saturday, 22 March 2025;
and encouraging them to reduce use of lighting, air conditioners,
heaters, TVs and electrical appliances at home between 8:30pm
and 9:30pm on Saturday, 22 March 2025. However, this is not just
a one-off event. All staff are required to switch off lights in the
conference and meeting rooms after use and lights in the office
during lunch hours.

During the Reporting Period, the Group consumed 132.5 megawatt
hours (“MWh”) as compared to 119.6 MWh last year. The increase
was a result of the increase in manpower, office space and business
activities.

Gasoline is only used in the Group’s vehicles. We carry out regular
repairs and maintenance on vehicles for better energy use efficiency.
During the Reporting Period, the Group consumed approximately
664.2 liters of gasoline as compared to 1,447.1 liters of gasoline last
year. The decrease was a result of replacing a fuel-powered car with
an electric vehicle this year to promote environmental sustainability.

(b) Water Conservation

As the Group’s business nature and operations are mainly based in
Hong Kong, the issue in sourcing water that is fit for purpose is not
relevant to the Group. The Group uses water mainly in its pantries
and common restrooms. We have educated our employees to save
water in daily life so as to reduce wastage. During the Reporting
Period, the Group consumed approximately 364.5 tonnes of water
as compared to 226.8 tonnes of water last year. The rise in water
consumption was due to increased water consumption in an overseas
office. As some tenants on the same floor moved out, and our office
relocated a larger to space, the remaining tenants needed to share the
increased water usage.

(¢) Paper Conservation

The Group promotes the “green office” policy by encouraging our
staff to save paper and avoid wastage. We distribute information and
most documents in electronic format to minimize photocopying and
printing. We also encourage our staff to print on both sides of each
paper and to reuse single-sided used paper. We then collect double-
sided wastepaper by putting them into collection boxes for the further
handling by recycling companies. During the Reporting Period, the
Group consumed approximately 0.49 tonnes of paper as compared to
0.45 tonnes of paper last year. The increase as compared to that of
last year was mainly due to the business expansion which increased
sales and administrative work from carrying and other supportive
functions.

BEREEECERB T #w

A2 — ERFER @)

(a) BIAYBE R ()

FoAM IR S AR AR L 4 6 (9 12025 4F Bk
—/NEE] s T B L R20254E3 0220 (&
WIS BEBA A E AT BB T A R - 4T
EOBE ~ 8 A 18 DM 5 % o B 1% 45 ik 2025
FE3A22H (B WIS) 8 B AR =14 2 Uk
= B DA F Al R R 22
JnEES ~ BB o SR> BEAMMER
— MR FG o i A B T ZE7E 1 45 B
Eﬁﬁ%%m& > 3 AE 27 45 IR P B B O A
A ‘ﬂ o

A > A EEFEE132.5JK FLIRF ([
FLBED) > 1M £ 4F 55119.6 9K FU BF o H: 4 i B
RE NS - WAEEMMEFHELR -

U AR U A A 4R R I M
ST A A8 B DR e R DL B R BE A Y T AL
Ao AR A AR AR BRI A0 664.2
WTE o T AR M T FE B 1,44708 )
9800 1) JU TR R B TR 4 AR R B B AR T
WA EE > DA fHEER OR AT R A B o

(b) BETAIA K

A SR S PR R 275 = B TR 7
F s > TR R 7 A K U B ] R L A 4R [ 4
B o 7S AR 3G T K 5 AR [ 5E K T R A
EWTFH > RMAEREBHLHKIEREH
WAWERG > WAORE - RN AR
SEHIRE K #9364, 5M - 1) 22 4F FE 7K & £5226.8
MH o F K & A b T B — ] AN B S E K
HEERSINA B - BEE —Er) — &P
W KoE g AN A E RPN E R 2 -
i 14 FEL 5 0 2B 3 (] 0 9 186 i K o

(C) ﬁ/ﬁﬁ/ﬁ

A A5 248 k6 2 = BRSO B T #f
KA > iR - RAMFEELIE THE
LA IV ON2 SIS S8 221
L BVEN o T ol B T B ED - IR 2
8780 A L0 TR A8 T B T B B A AR R
S T TET S S PR A0 1 B A0 e A i 4
o Ol A2 H [l 0 R B o A R A A
A5 18] T FE AR R 90.49M5 - M 25 4F T FE AR R
J50.45WR o JH AR B B 0 i I R 2 AR AR 2
a;ﬁﬂi;ﬁ o B R FNAT B AR A B R 2E 5 I A
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OVERALL ENVIRONMENTAL
PROTECTION MANAGEMENT APPROACH

(Continued)

A2 — Use of Resources (continued)

(¢) Paper Conservation (Conzinued)

Compliance

During the Reporting Period, there was no non-compliance with
relevant laws and regulations that have a significant impact on the
Group relating to air and greenhouse gas emissions, discharges into
water and land, and generation of hazardous and non-hazardous
waste.

A3 — The Environment and Natural Resources

The Group has always been focusing on environmental protection
and envisions that everyone can work together to build a better
environment for living. In order to enhance our employees’
understanding of the adverse impact of our habit and business
activities on the environment, we continue to adopt various policies,
measures, and actions in reducing carbon footprint (refer to the
sections “Al — Emissions” and “A2 — Use of Resources” above for
details). We also encourage our employees to convey the importance
of protecting the environment to their families, friends and business
partners so as to build a stronger network in alleviating climate
change due to human factors.

BREREEEZERB T #w

A2 — BRE R

() BiZI A=)

B M

TR WA 5 Sl M R 2 SRR UL SR B
R~ PECE K S B b - I E Y
M B A AR SR A O
REMEMS -

AB—BRERXARER

AEFNREHELE#ERAR  HEEAN
ShE A LI R o BT EA LM
& B N RS FR A A8 TR 8 s 2
T B B R T A A B R 2 RN R B
i A TR - TSR AT E) o WDk 2
W (REAM & BT 2 % 1 SCTAL — PRy ] B
[A2 — &V 30 43) o FAMIRE IR B
HEREREESTEBNREAN WK - 25
WAL MR EZ N ELFAEE AL
IR 2 % B SR 58 AL 1Y) 52 28 o
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OVERALL ENVIRONMENTAL

PROTECTION MANAGEMENT APPROACH
(Continued)
A4 — Climate Change

In recent years, climate change has become a widespread concern
around the world. Therefore, we recognise the need to identify,
understand and manage the physical and transition risks of climate
change on our operations. To enhance our sustainability disclosures
for the investor community and allow informed decision-making,
we are in the process of referencing the Task Force on Climate-
related Financial Disclosure (“TCFD”) framework to identify
climate-related risks and opportunities and develop appropriate risk
management approaches. We have analysed the following potential
impact of climate risks and measures adopted in response to these

BEREEECERB T #w

Ad — RIREAL

risks and opportunities according to the framework set out by TCFD:

Risk
Categories

N b

Physical
1

Risks/
Opportunities
Ak a8

Acute
yid

Chronic

Bt

Specific description

LY opd

Physical operating units of the Group

and customers may face property losses
or operation interruption due to extreme
weather events such as typhoons, floods
and storms.

S5 T R
JAL K B T o KSR P T
MERKIEES -

The Group and the customers may see
their normal production and operation
interfered with due to such chronic
climate disasters such as temperature rise
and sea level rise.

ASEE REFHEREE R ETER
Rl TR R R CE
%2 T4 -

Potential
financial impact

BENHYE

Decreased operating
income

BERARD

Increased operating
cost

BERA M

Casualties and
property loss

s R

AT o SR S A B 4 BROBZ BRI 1Y R
o B AR A T B &
T B SRAG B A B FAM S A B R UL B
Tt 08 L g o s T 5 A ) B A A I )
T A 5 R NI A R PR SRE  FRAM IEAE
2 75 510 A B W 5 A B 45 8% ([TCFD)) AiE
B LA 5 SR A B B B v g o Sl
a2 JE g 7 &1 o R AM 2 AR 8 TCFD il
TERYHEZE > o3 Ay LA SR Sl gt B T A
LA K2 I 3EF 5% 45 Jo B B A% T R B £ it

i

Mitigating measures

RRER

+  Establish a climate change management
mechanism, which is supervised by the
Board of Directors and implemented by
relevant functional departments;

o BUMEFOEE - SMEREDM
3L AlA$i TR

¢ Climate-related risks and opportunities
are taken into consideration when
refining the Group’s business strategy
and sustainability vision;

o SEEARGMM TR R AR R
TR BRI R B R

*  Identify climate-related risks and
opportunities associated with the Group’s
operations;

ol B B A I A R R
R

+ Continuously formulate contingency
plans to deal with typhoons, floods,
storms and other extreme weather
conditions.

o BN BB Bk B R
B KSR DB
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OVERALL ENVIRONMENTAL
PROTECTION MANAGEMENT APPROACH

(Continued)

A4 — Climate Change (continued)

Risk
Categories

ARER

Transitional

ibie

Risks/
Opportunities
AR/#f

Physical and Legal
risks

H Rk

Reputational risks

BRAR

Market risks
il 57 L B

Specific description

ARfER

As climate-related policies come out
successively, the Group and customers
may face defaults, penalties, lawsuits

and other loss-caused events due to their
failure to meet policy and regulatory
requirements.
WEEREMBEBORAR LA AER R
% POl AR R e 6 BOR I B KT
iﬁé%~ﬁ%‘%ﬁ%$ﬁﬁ&@

Climate-related issues are drawing more
public attention. The Group and the
customers see their reputation at risk if
their climate change responses do not
meet the expectations of stakeholders.
R B o A3 BRI < M
DR B A M R 2 ) 2R R R
gﬁﬁﬁﬁ%é’%%ﬁﬁgﬁﬁﬁ

As stakeholders pay more attention

to climate change issues, the Group

and customers may face market risks

due to their failure to meet consumer
expectations.
WERBEMEREQR TR0 EH
T RS R T AR R B
Y O R

BREREEEZERB T #w

Ad — RIRE 1w

Potential
financial impact

BEMHEYE

¢ Decreased operating
income

« HEWABRYD

¢ Increased customer
credit risk

o ERGEREREN

Mitigating measures

RRER

¢ Establish a climate change management
mechanism, which is supervised by the
Board of Directors and implemented by
relevant functional departments;

o BUmEHRGEHE K E B AT
RIQIENS diAsil TR

*  Climate-related risks and opportunities
are taken into consideration when
refining the Group’s business strategy
and sustainability vision;

¥ B LIRS F
AN VEVTE) VY 3 F

¢ Identify climate-related risks and
opportunities associated with the Group’s
operations;

o A B A R R R
REHE

¢ Continuously formulate contingency
plans to deal with typhoons, floods,
storms and other extreme weather
conditions.

o fREIE BRI K E R R
fl 5 K S5 11 o

Although our business operations generate limited GHG, we
understand that the issue of climate change could only be sufficiently
addressed with wide participation from each entity and individual.
Thus, the Group will continue to implement environmental-friendly
policies and educate our employees to further lowering energy
consumption in order to minimise the effects of climate change.

il A A 6 B B E R A PR Y IR R
B o TRAM B B 25T R bR SR A AL R
B b H A E R A2 ] H
b > A 42 TN A 26 B i BR PR BOSK > M0 B0H
18 B — 22 WD REIRIH FE  DLBUR SR fik 5
L 5 2
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OVERALL APPROACH TO EMPLOYMENT
AND LABOUR PRACTICES

Employees are our most valuable assets and key driver for the
Group’s sustainable and long-term business development. We are
committed to create a discrimination-free, equal, harmonious
and safe workplace; to build relationships with mutual-respect; to
encourage our employees to be innovative, flexible and committed
when dealing with our customers and to provide high quality
products and services. We also offer promotion opportunities to
attract, develop, retain and reward our talented staff and provide
commensurate remuneration and benefits.

Total number and types of employees
As at 31 March 2025, the Group had a total of 181 employees, details
of which are as follows:

BREREIER BB L

ALEE—-HOUEB B RE RN EE > B0
AT R AR = S 5 R R HE 3 B SRR T
M BT IR B ~ -5~ MG % A
M TARBRSE I LA E AT - B R T
RAFRBR 2 B > Sl g B AR - i
ANE AR R G - 58 A % 5 B 3B R A
A5 B 08 i o FRAM IR A AT AR AE IR )
ﬁﬁﬁﬁ%ﬁﬁ%k#;%ﬁﬁﬁ%%m
S 4 A -

EEAHEEER
202543 H31H » AREFEAE B NH 181
AN EEFEEWF:

As at
31 March 2025
20255 3A831H
Workforce Total person 181
BE& By
By Gender
BB 5 e
Female person 120
ik
Male person 61
1
By Agg Group
< 25 person 15
26-30 person 35
31-40 person 83
41-50 person 32
> 50 person 16
By Geographical Region
B it E 2
Hong Kong person 96
i
Mainland China person 38
Hh B A i
Other Regions! person 47
At 1l 0
By Employment Type
ﬁﬁﬁﬁiﬁﬁ
Full time person 177
Part time person 4
ek

' Including Taiwan, Singapore, and Indonesia

VLG B BTN BN JE 7Y B
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OVERALL APPROACH TO EMPLOYMENT

AND LABOUR PRACTICES (Continued)

Employee turnover rate

Details of the Group’s employee turnover rate as at 31 March 2025

are as follows:

BREERSIER 2BET & w

BERKHZE
AL 202543731 H R B 5 H K5
TEWTF

As at
31 March 2025
R202553H31H
Turnover Rate Total % 17
ME=E BEDH
By Gender
R B2
Female % 20
o
Male % 11
PR
By Age Group
RER DM
<25 % 20
26-30 % 26
31-40 % 17
41-50 % 13
> 50 % 6
By Geographical Region
R E DM
Hong Kong % 23
ERE
Mainland China % 18
rh A
Other Regions! % 4
At o [ 1

! Including Taiwan, Singapore, and Indonesia

UOELE B RN K BN JE 7Y B
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OVERALL APPROACH TO EMPLOYMENT
AND LABOUR PRACTICES (Continued)

B1 — Employment and Labour Practices

(a) Compensation and Welfare

The Group reviews the salary levels of employees regularly and
benchmarks against up-to-date remuneration data in the industry,
so as to establish a fair, reasonable and competitive remuneration
scheme. Staff salary levels are decided based on one’s knowledge,
skills, scope of work, performance, experience and education
background. Our employee remuneration package includes fixed
salary, annual leave, paid sick leave, discretionary year-end bonus
and other benefits. We conduct periodic performance appraisal and
fairly assess the level of the discretionary bonus, salaries increment
and/or promotion recommendations based on a number of criteria.
All employees are entitled to rest days and holidays, for example,
annual leaves, sick leaves, maternity leaves, paternity leaves,
compassionate leaves and marriage leaves. We handle dismissal and
compensation in accordance with the local laws and regulations.
We pay attention to our employees’ health and encourage work-life
balance. Our employees’ working hours are based on the local labour
laws. We may require employees to report to work on weekends or
public holidays but they will be entitled to extra time allowances or
compensation time-off accordingly. The Group HR submits MPF
contributions on time, and the consistent good effort was recognised
by the Mandatory Provident Fund Schemes Authority with the Good
MPF Employer Award, e-Contribution Award and MPF Support
Award in October 2023.

On 6 February 2020, the Board adopted the Share Award Scheme
which aims to reward our employees (and other eligible persons) for
their past, present or expected contribution and loyalty to the Group
and align their interests with those of the shareholders through the
grant of award.

(b) Talent Selection

The Group adopts a fair employment policy. The appropriate
candidates would be selected based on their experiences, knowledge
and abilities, and other job requirements, and regardless of their
race, gender, age, nationality, or religion. This employment policy
applies throughout all phases of the employment, including but
not limited to hiring, promotion, performance appraisal, training,
personal development and termination. We have a gender diversified
workforce with employee gender ratio of 1 male to 2 females and our
Board has a gender ratio of 3 males to 4 females as at 31 March 2025.

BRERSIESR 2BRET & w

Bl — BERERFZFILER
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25~ BUTE ST I A 42 BT AR B RR KR
Bl RS SR R B > WG A AR T AR e
4 B T a5 B B R PR R — 2K -

(b)) AFAEE

A AL BT 75 IR I BOR > FRAM L A8 BE -
HU -~ BE T B oA TR R A AR A e
TSI JE F ik ~ MR AR ES - BEE K OR R
00 o W BB SR A PR A [R] I B ) AR ARG B AR
EIEHEANRREE - ST B F - 5
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OVERALL APPROACH TO EMPLOYMENT
AND LABOUR PRACTICES (Continued)
B2 — Health and Safety

We recognise the importance of our employees’ health and safety at
work, therefore we strictly implement office environment sanitation
and fire safety management to prevent occupational hazards which
might lead to staff injury. Smoking in the office areas is absolutely
prohibited. We have clear evacuation procedures in case of fire
outbreak in offices to ensure that our employees are able to take
sensible and immediate action. In the past five years including the
Reporting Period, there was no work-related fatalities occurrence.
During the Reporting Period, there was zero lost day due to work
injury.

Compliance

During the Reporting Period, the Group (i) was not aware of any
non-compliance incidents relating to compensation and dismissal,
recruitment and promotion, working hours, rest periods, equal
opportunity, diversity, anti-discrimination, and other benefits and
welfare that have significant impact on the Group; (ii) has not
identified any cases of non-compliance in relation to child labour or
forced labour; and (iii) was not aware of any non-compliance of laws

and regulations in relation to health and occupational safety.

B3 — Development and Training

The Group has always been paying attention to talent cultivation
and is committed to staff training and development, as well as staff
self- enhancement. Permanent employees with 12 months’ service
or more may apply for job-related training programme(s) approved
by the Group. Examples of training activities attended by our
employees during the Reporting Period include Director’s Training
on Compliance with the Listing Rules and Continuing obligations, IT
and Human resources related training etc.
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OVERALL APPROACH TO EMPLOYMENT BEEEFIER 2BR & w

AND LABOUR PRACTICES (continuea)

B3 — Development and Training (consinued) B3 — BB RIZ
Details of the Group’s employee trainings organised by the Group 7% [ it it 5 i A1 4H 4% 1% 7 42 [ g B 1531

during the Reporting Period are as follows: FEIE R
Employee trainings
& &% 3

Number of
employees

BEAY
Total number of employees trained ST DN 129

Number of

employees

Gender EEAE
Female o 75
Male 2R s 54

Percentage of
total employees

LHEES
ABED
71%

Percentage of
total employees
trained
HERZINIBEES
ABBES

58%

42%

Percentage of

Number of total employees
employees trained
HEZIBRES
Employee Category EEER EE A AZBEDHK
Junior staff Y&k B T 81 63%
Middle-level employees g A T 41 28%
Directors and management SR 7 9%
Training hours 3 S| B B
Total hours (hours) IR B (/NIRE) 155
Average training hours completed V-4 B 58 R B B RE 1.20
Average training hours completed ¥ 58 & % 5l B &
(by gender) (& 1 51)
Female (hours) M (/N IF) 1.19
Male (hours) FHE U IEF) 1.22
Average training hours completed  F39 B 5 & 3% 5| 5 &
(by employee category) (REEEH)
Junior employees (hours) W B T (/NEE) 1.22
Middle-level employees (hours) A T (/NRF) 1.20
Directors and management (hours) & ME Mg (/N 1.00
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OVERALL APPROACH TO EMPLOYMENT
AND LABOUR PRACTICES (Continued)
B4 — Labour Standards

The Group respects human rights and prohibits any unethical hiring
practices, including child and forced labour. Background checks with
the review of identity documents of job applicants are conducted in
our hiring process. During the Reporting Period, we did not hire any
applicant under the legal working age and complied with the local
laws and regulations against child and forced labour. The Group also
complied with relevant immigration laws in respect of foreign staff.

OVERALL APPROACH TO MANAGING
OPERATING PRACTICES
BS5 — Supply Chain Management

The Group strives to maintain long-term, stable and strategic
cooperative relationships with leading media content and brand
licensors, and to co-develop with them on the basis of equality to
achieve a win-win situation. We select and work with reputable
licensors with strong commitments to their contents and brands.
Many of them are also listed companies with commitment to social
responsibility.

Each media content provider has different media content and we
enter into distribution agreements and/or licence agreements for each
media content for the relevant rights, territories, distribution channels
and licence period. Similarly, we also enter into agency and/or
licence agreements with each brand owner for the relevant categories,
territories and agreement period.

For the year ended 31 March 2025, the Group has 162 core suppliers,
which are located in Japan, United States, Europe, Hong Kong and
Mainland China as well as other South-east Asia regions.

B6 — Product and Service Responsibility

Product and Service Quality

We have been dedicated in providing high product quality and
professional services with the highest degree of integrity and pursuit
of excellence to our customers. The distribution of the licensed media
content by our customers is subject to applicable laws and regulations
at the relevant countries and territories. We make sure that the media
content to be broadcasted will comply with the relevant regulation.
Any updates in such laws and regulations or their interpretation may
impose more onerous compliance requirement on our customers and
we work with our customers and support them to obtain additional
licenses, permits, approvals, registration or certificates for the
broadcast.

During the Reporting Period, the Group did not sell or ship any
products subject to recalls for safety and health reasons, and the
Group received no products or services related complaints.
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OVERALL APPROACH TO MANAGING
OPERATING PRACTICES (Continued)

B6 — Product and Service Responsibility (continuea)

As the way of media content consumption continues to evolve, the
channels our customers used may be replaced by newer distribution
channels. We help our customers identify sufficient or suitable
distribution channels based on our knowledge and experience in the
media content distribution trend.

Management of Intellectual Property

The Group has standard operating instructions for all departments
and employees to follow so that the registration and on-going
protection procedures of intellectual property rights and trademarks
are conformed. By well-defined registration procedures such as pre-
registration preparation, internal application examination and renewal
of trademark, we ensure transparency in the decision making process.

In order to protect our trademarks and intellectual property rights,
designated staff periodically check the Hong Kong Intellectual
Property Journal and other international webpages to see if there
is any new application for trademark registration which is likely
to cause confusion with the Group’s trademarks and we will raise
objection as appropriate. In case of any suspected infringement of
the Group’s trademarks, we will take action under the Trade Marks
Ordinance in Hong Kong and other applicable rules and regulations
in other countries or territories.

Sustainability

In terms of sustainability, customers’ satisfaction is vital to our
constant and continuous business growth. Our products and services
are well recognised in the media content and brand licensing
industry. The viewership and subscribers increase in our proprietary
Ani-One® channel indicates that we meet our customers’ content
needs.

Confidentiality

Confidentiality is one of the Group’s core values. We have
established policies and procedures to protect suppliers’ and
customers’ information confidential through our employees’
handbook, employment agreements and trainings. We also adhere
to the requirements under the Personal Data (Privacy) Ordinance
(Cap. 486) in Hong Kong. We handle suppliers’ and customers’
information with integrity and diligence. The details are maintained
by assigned staff and they have to comply with the requirements of
confidentiality.
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OVERALL APPROACH TO MANAGING
OPERATING PRACTICES (Continued)

B6 — Product and Service Responsibility (continuea)
Conﬁdentialit_y (Continued)

Compliance

During the Reporting Period, the Group did not have any issues
relating to violations nor receive any complaints concerning breaches
of suppliers’ and customers’ privacy and loss of data.

B7 — Anti-corruption

Maintaining an ethical working environment is one of the Group’s
core values. The Group prohibits all forms of bribery and corruption
and strictly abides by the applicable anti-corruption laws and
regulations including the Prevention of Bribery Ordinance (Cap.
201 of the Laws of Hong Kong). We have adopted a zero-tolerance
approach for all kinds of corruption, bribery and extortion situation.
Offenders who request and/or accept bribes, obtain other illegal
interests are to be heavily penalized. We require all employees to
strictly comply with our anti-corruption policies and procedures, and
to prevent any case of bribery. All directors and staff are required to
follow our Code of Conduct on acceptance of advantage and handling
of conflicting interest when dealing with the Group’s business.
Disclosure forms are provided to directors and staff for reporting on
gifts or advantages received and declaring any conflict of interest.
We are determined in combating corruption and building a clean
society.

Whistleblowing policies are in place for employees of the Group and
those who deal with the Group (e.g. customers and suppliers, etc.)
who have concerns about any suspected misconduct or malpractice
within the Group to come forward and voice those concerns through
a confidential reporting channel. The management will review
and take follow-up actions to investigate for every single possible
misconduct case. It is the Group’s core values for its employees to
uphold their integrity and professionalism as aforementioned.

Compliance

During the Reporting Period, the Group was not aware of (i) any non-
compliance with the Prevention of Bribery Ordinance (Cap. 201) in
Hong Kong, or (ii) any litigation cases related to corruption in which
the Group was involved. During the Reporting Period, directors of
the Company received anti-corruption training.

In the future, the Group will consider offering anti-corruption
trainings to employees if necessary, for further extending the
importance of anti-corruption to reinforce the importance of
integrity within the company. The Group will continue to stay alert
to potential illegal acts, so that it can address the issues accordingly
with the adoption of zero-tolerance approach.

EEEEEMN BB L w

Bo —EREBRBEE @

RE (#)

o kA

A R Y AN A R B A AT ] A
L R W BT o] B R E R AR
b AL LA KA O R R -

BT —REF

A A R v ) T BR B R R R
O EEBlZ— « REMSEIE—PIEAN
HEHE AN &5 > M B AS ST R Bk A
AL BT U L B 552015 (B Lk B BE
) o FRAM R A H A IS - MR B RS
MR T ERBNENE - ERIFIK & 5
Wz RG> AR LM IR En 8 T
ZRNEE o AT RITH R B B ET R
P Y B 75 BUR AVER > Sl B 1R AT AR] B B
ZAF o T E H M B T b 288 ST IR AT 1Y
B KPR ETIAEESRMAE L
B FEA AT e > DL R TE B A AR B 4 %2
) g A1) I 25 flr 28 IO - E FH N H
A A Wy B O T AR A R i il 28
WRF > Wb ZE E BT B % RS AR R o FRAM PO
Freedys . WhARSERELGELER -

A 42 [ L E R BN > 4R IR B K& B
A SR B AT 2 B 9N & (9 B & R A g
7 4 ) B i SR A o A 3 R 4R R A o el B
AT R B AT 5 B0 SR E > E R IR B
P SR R E L F BE RS o B BRI A A I
R EATE) - B — W AR AR E AT 5
FAOFEATHA o AT o R B BT S
T S SORG o A 4R G A0 (B

A M

T et WA > A AR R SIS R 2 () AT e 7
ok By 1k I T 1) (35201 50) (19 47 /% 2%
(i) A7 2 ik 1) A 4R F 19 21 5 A B A R
o RSN ARFREFCEZ A
1535 -

KA AL G BB AT ER SRR
MR B 53 > O — 2 PR T R B S )
TP LR AL A 2% m A AR R Y A
A AR T S A AR TR AE N R R AT S AR R
P o LA SR IR 2% 2 1) B 52 A M i ff e )

;E(':Eo

20258 - HERERRE BEEWERAT m



OVERALL APPROACH TO COMMUNITY
INVESTMENT

B8 — Community Investment

Our Group is based in Hong Kong and continues to invest in Hong
Kong and locations we operate by hiring local staff. We hire local
professionals and pay tax according to the local laws. We have
also enrolled on retirement fund and medical and travel insurance
schemes for our executive directors and staff. We conduct our
businesses according to good business practices, actively promote
green and environmentally friendly concepts, and strive for good
business development; contribute to social stability and building a
harmonious community.

During the Reporting Period, the Group donated HK$163,810 to
charitable and other organisations.

We encourage our employees to help people in need by participating
in voluntary services or making charitable donations.
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ENVIRONMENTAL PERFORMANCE DATA

SUMMARY

BRRRABERE

2024/25

2023/24

2024/25F

202324 F [E

Air emissions:
=
Nitro%lgn oxides Tonnes 0.08 0.71
AALY L
Sulfur oxides Tonnes 0.04 0.02
i Ak L]
Particulate matters Tonnes 0.01 0.05
A i
Greenhouse Gas (“GHG’’) Emissions:
mERE E:
Scope 1':
—1
Total Tonnes 1.53 3.86
we
Intensity? Tonnes 0.01 0.02
B
Scope 22
—2:
Total Tonnes 60.73 54.39
e
Intensity? Tonnes 0.34 0.33
B
Resources Consumption:
EREEE
Electricity:
B
Total MWh 132.5 119.6
weE JK B I
Intensity? MWh 0.73 0.73
mEs JK BL IRF
Gasoline:
A :
Total Liters 664.2 1,447.1
wmeE /N
Intensity? Liters 3.67 8.82
mEs yN
Water Resources:
KER :
Total Tonnes 364.5 226.8
wmeE
Intensity? Tonnes 2.01 1.38
mEs
Notes: it 7t
1 Scope 1 refers to the Group’s business direct GHG emissions, including 1 [ — R A AR BT R R R R S
combustion of gasoline. PR G SR BE VR o
2 Scope 2 refers to the Group’s business indirect GHG emissions, including 2 i R A 5 T T R I [ A
consumption of purchased electricity. S350 5| B T I 22 68 R 1 3 SRR HE

3 Intensity is based on the number of employees.
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“ENVIRONMENTAL, SOCIAL AND

GOVERNANCE REPORTING GUIDE” BY =35
HKEX
Mandatory Disclosure Requirements MHEEER

Aspects, General

B ATy (IR

- HERERE

Relevant Chapter or

Disclosures and KPIs Description Remarks
BE —REER
BREVESR ot HEEH AT
Governance A statement from the board containing the following elements: | BOARD
Structure STATEMENT
(i) a disclosure of the board’s oversight of ESG issues;
ESG
(ii) the board’s ESG management approach and strategy, GOVERNANCE
including the process used to evaluate, prioritize and STRUCTURE
manage material ESG-related issues (including risks to
the issuer’s businesses); and ESG
MANAGEMENT
(iii) how the board reviews progress made against ESG- APPROACH
related goals and targets with an explanation of how they
relate to the issuer’s businesses.
REEE ESgEHEsUTRE: Exggy

() WEESSURE HERELARENEE

(i) ESENRE HEREATENENER  SFAR
A BEREREEEARR HEREREBEHE
(BRBOAXBRBIORE R

(i) ESEFEERN HEREREHBENREREFTHAR
WMEERNASE UYBBREABITAEBLNER -

BRE HEREAR
RERE

RE HEREAR
EE %
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“ENVIRONMENTAL, SOCIAL AND
GOVERNANCE REPORTING GUIDE” BY

HKEX (Continued)

Mandatory Disclosure Requirements (consinued)

Aspects, General

Bk 32 P |9 IR
H1E S|

Disclosures and KPIs Description

BE  —REER
Eﬁﬁnﬁ)‘&;ﬁ*%

Reporting Principles

A description of, or an explanation on, the application of the
following Reporting Principles in the preparation of the ESG
Report:

Materiality: The ESG report should disclose: (i) the process
to identify and the criteria for the selection of material
ESG factors; (ii) if a stakeholder engagement is conducted,
a description of significant stakeholders identified, and the
process and results of the issuer’s stakeholder engagement.

Quantitative: Information on the standards, methodologies,
assumptions and/or calculation tools used, and source of
conversion factors used, for the reporting of emissions/energy
consumption (where applicable) should be disclosed.

Consistency: The issuer should disclose in the ESG report any
changes to the methods or KPIs used, or any other relevant
factors affecting a meaningful comparison.

RiE  HERE

BEHEER @

A

Relevant Chapter or
Remarks

MHEE

REPORTING
PRINCIPLES

B =% e =

STAKEHOLDERS’
ENGAGEMENT

MATERIALITY
ASSESSMENT
AND MATRIX

HERA

HISEERERUBE HEREAREHEAUTHRER
Al :

EE'&' CHEREABESEHNE ORBAIEAARSE -

Emliﬂﬁiﬂﬁ&&%ﬁﬁ (i) e 2 1T #Hﬁ%%ﬁ ]
LE%EUE@Ek%ﬁ% URBITAFODESENBRENEG
R o

Bl ARBEHR SRREEMBBRNEE 5% BR
R/BHEIAURFABRAFRENENETURE -

— M BTAEERE HEREABETHREBEMALE
FERERVEENENE2E IXERERLBNEMEAM
S ER

HBERA
FtrES R
EEMAERERE

Reporting Boundary

A narrative explaining the reporting boundaries of the ESG
report and describing the process used to identify which
entities or operations are included in the ESG report. If
there is a change in the scope, the issuer should explain the
difference and reason for the change.

REPORTING
SCOPE

BEER

BERRE HEREABRESNBSERARELARERR
&%&s/niﬁﬁﬁﬁﬁﬁ%:ﬁﬁﬁﬂwﬂﬁﬂ@ﬁﬁ°ﬁ‘]ﬁlﬂjﬁ
BE BOTAEBESFNEZERER -

HREEE
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“ENVIRONMENTAL, SOCIAL AND BIAMW(RE  HE2RERRK

GOVERNANCE REPORTING GUIDE” BY HES D
HKEX (Continued)
“Comply or explain” Provisions [ <F i #7115k XX

General Disclosure/
Key Performance
Indicators (“KPIs”) Reporting Guideline

—RIRE
HAREENER &5l

A. Environmental

ARRFE
Aspect Al Emissions
fEmEAl B
General Disclosure Information on: 52

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant
impact on the issuer

relating to air emissions, discharges into water and land,

and generation of hazardous and non-hazardous waste.

— i B #R A BR B SRR -~ K R M PSR M E R S AR 52
(@ BOK R
(b)  BESFHFEEAT A A H K5 B 00 A B U5 R R Y R -

KPI Al.1 The types of emissions and respective emissions data. 67

B S SR AR ALY | BB R R B B B o 67

KPI A1.2 Greenhouse has emissions in total (in tonnes) and, where appropriate, 67
intensity (e.g. per unit of production volume, per facility)

B AURCIE AL | S R AR R (DAME RT3 & (W8 ) B2 (an DL i B R - g H 67
Bt A

KPI A1.3 Total hazardous waste produced (in tonnes) and, where appropriate, intensity N/A!

(e.g. per unit of production volume, per facility).

B SRCIE R ALY | BT A B Y AR R (LUMAST 5) B (Un i ) 5 (N LU i B BELA A
g TH W wh )

KPI Al.4 Total non-hazardous waste produced (in tonnes) and, where appropriate, N/A?
intensity (e.g. per unit of production volume, per facility).

BB BUSCIE TR ALA | BT A M E B S ) A i (DAME 1 550) B (I @ 1Y) 6 2 (i DA 7 i B ¥ ik
i TH Mt w5

KPI A1.5 Description of emission target(s) set and steps taken to achieve them. 52

B B R AR BEALS | A BT T A2 A B R B AR R 2 B JE 4k R BT BRI 45 B - 52

KPI AL1.6 Description of how hazardous and non-hazardous wastes are handled, and a N/A!
description of reduction target(s) set and steps taken to achieve them.

BH B AR AR R AL | A BT T A2 A PR SCE B B R B Ja 4 R B SR RO 45 B o A
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“ENVIRONMENTAL, SOCIAL AND BIFFNCGRE - £ ERERIK

GOVERNANCE REPORTING GUIDE” BY RV
HKEX (Continued)
“Comply or explain” Provisions (continued) [ <7 #FR Sa)

General Disclosure/
Key Performance
Indicators (“KPIs”)

Reporting Guideline

—REE
HRENER ] &85l
A. Environmental
ABRBEFHE

Aspect A2 Use of Resources

fEmEA2 ERER

General Disclosure Policies on the efficient use of resources, including energy, water and other 53-55
raw materials.

— 4K A S IR (B 55 RE R - 7K B At JE AR 19 BUSR - 53-55

KPI A2.1 Direct and/or indirect energy consumption by type (e.g. electricity, gas or oil) 67
in total (kWh in ’000s) and intensity (e.g. per unit of production volume, per
facility)

BHGRE RHE AL | 000 B0 B ST B O (06~ SRt ) A6 R (LT T 1L 67
I 59 ) B BE (A0 LU BB - 5 TG R D)

KPI A2.2 Water consumption in total and intensity (e.g. per unit of production volume, 67
per facility).

BB AR E A2, | R OK B RO (0 LA g B LA - g TH R R o 67

KPI A2.3 Description of energy use efficiency target(s) set and steps taken to achieve 53-55
them.

B S ASCHE R A3 | A BT R SL Y RE DR 284l HBR % 2 B AE L AR BT SR U AP BR - 53-55

KPI A2.4 Description of whether there is any issue in sourcing water that is fit for 54
purpose, water efficiency target(s) set and steps taken to achieve them.

B RUBCIE BE A2.4 | SR IBOE T K b mT A AT A B R LA R I AT S B K R AR EEE K A 54
2 2 5 28 H AR T PR Ay 25 3R

KPI A2.5 Total packaging material used for finished products (in tonnes) and, if N/A!
applicable, with reference to per unit produced.

TR B R AR R A2.S | R P D R R Y AR (LA B3 K (A0 78 1) 45 2R B AL AL & o itk

Aspect A3 The Environment and Natural Resources

EEA3 BRERARER

General Disclosure Policies on minimizing the issuer’s significant impacts on the environment 55
and natural resources.

— 4K AR B AT N B BRI T R AR R e A R K B R UK o 55

KPI A3.1 Description of the significant impacts of activities on the environment and 55
natural resources and the actions taken to manage them.

B BURIR TR ASL #ﬁéjjﬂ%i%?ﬁﬁb%%ﬁ&ﬂi?ﬁ%ﬂﬁﬂ@Ek?ﬁ%&aﬁéﬁx%ﬁﬁﬁﬁ%%% 55
T8 -
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“ENVIRONMENTAL, SOCIAL AND
GOVERNANCE REPORTING GUIDE” BY
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General Disclosure/
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Indicators (“KPIs”)

EE 5D

Reporting Guideline

BZTTHC(RE - 18

[ 138 <7 h 4% 38 R 3L o)

—REE
BRENIER ] &85l
Aspect A4 Climate Change
[E T A4 RIzE 1M
General Disclosure Policies on identification and mitigation of significant climate-related issues 56-57
which have impacted, and those which may impact, the issuer.
— i B 7R ik Pl B B S S K RTRE B S EEAT O AR AR 5 R B0 T K SRUIE A B SR A B 56-57
K o
KPI A4.1 Description of the significant climate-related issues which have impacted, 56-57
and those which may impact, the issuer, and the actions taken to manage
them.
B S SICIE AR A4 | R CAE R nT B R AT AN AR Y B ORI M B R R 56-57
EHARFENTE -
B. Social
Bt &
Aspect B1 Employment and Labour Practices
fE EB1 BRERSETIER
General Disclosure Information on: 58-60
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to compensation and dismissal, recruitment and promotion, working
hours, rest periods, equal opportunity, diversity, anti-discrimination, and
other benefits and welfare.
— ik B #R A B L AR - RIS R T TARRRE - B - SR E - Zonil 58-60
2B LA Ko Al B 48 K AR R Y -
(@ B R
(b)  BESFEFEEAT A K5 B 00 A B U R IR Y R
KPI B1.1 Total workforce by gender, employment type (for example, full- or parttime), 58
age group, and geographical region.
BB A BT | P R SR 0 A s ) B AL T T 53 1 i A 58
KPI B1.2 Employee turnover rate by gender, age group and geographical region. 59
BR S GUMCIE B2 | SRR - AR AR T R Hb R 2y B R B R EE R o 59
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—RIRE
HEEVER

CRCEINEY

[ 138 <7 o 4% 8 1R 3L o)

Reporting Guideline

iR & 15 5l
B. Social
B g

BRXH(RE - HERERK

Aspect B2 Health and Safety

fE T B2 RERZZ2

General Disclosure Information on: 61
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant

impact on the issuer

relating to providing a safe working environment and protecting employees
from occupational hazards.

— 4K A B R 22 2 TN B R R I IR BB A0 R SE T e Y 61
@ BEUR K
(b)  AESF 3 EEAT A TR R B A B I BB Y R o

KPI B2.1 Number and rate of work-related fatalities occurred in each of the past three 61
years including the reporting year.

A B A5 AR A B2l | 2 AR (ELHE N AR ) AR TR DT i N B B R o 61

KPI B2.2 Lost days due to work injury. 61

B g iR iEB2.2 | B LGk TAEH 8 - 61

KPI B2.3 Description of occupational health and safety measures adopted, and how 61
they are implemented and monitored.

B G ARSI BEB2.3 | T BR A A I S R B 22 A 1 o DA RN B B AT B B T ik e 61

Aspect B3 Development and Training

B E B3 R R IE A

General Disclosure Policies on improving employees’ knowledge and skills for discharging 61
duties at work. Description of training activities.

— K A B R TR BB AT T AR T A0 Rk M RE B BOSR o Al 8 BE ) o 61

KPI B3.1 The percentage of employees trained by gender and employee category (e.g. 62
senior management, middle management).

BB AR RS BE B3 | R R B AR BRI (A AR B - AR R B e i Z AR B A > 62
t o

KPI B3.2 The average training hours completed per employee by gender and employee 62
category.

BB BUBCIE BEB3.2 | RV I Ko AR SO B 03 o 44 1R B 5T A2l B ST 2 I B e 62
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BRXH(RE - £EREAR

EE 5D

[ 138 <7 h 4% 38 R 3L o)

Reporting Guideline

—REE
AREBENER ¥k & 45 o
B. Social
B.i g
Aspect B4 Labour Standards
[E E B4 & T XA
General Disclosure Information on: 63

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant
impact on the issuer

relating to preventing child and forced labour.

— 4 B A BB 1k T 4 T 63
(@ B R
(b)  BESFHFEEAT A H R 5 B 00 A B I R R 1 R
KPI B4.1 Description of measures to review employment practices to avoid child and 63
forced labour.
R R 2GR AR BEBALL | A A e v A ) Y i s DA R R B T % o ) 45 L o 63
KPI B4.2 Description of steps taken to eliminate such practices when discovered. 63
B BUSCIE BEBA2 | il e R B B DU IR O R A 0 BT R A 2D B o 63
Aspect BS Supply Chain Management
fE E B5 5t 8 8 = 12
General Disclosure Policies on managing environmental and social risks of the supply chain. 63
— Ji B #= T I R D) BR B AL 8l B UK 63
KPI B5.1 Number of suppliers by geographical region. 63
BH S AR ACHR BEBS.L | e I B S B (R S o 63
KPI B5.2 Description of practices relating to engaging suppliers, number of suppliers 63

where the practices are being implemented, and how they are implemented
and monitored.

BH S ASCIE BEBS.2 | AT R ST 3t A A o e AT A R A R P R O - DA R 63
B BT S B TT 3 -

KPI B5.3 Description of practices used to identify environmental and social risks along 63
the supply chain, and how they are implemented and monitored.

B AURCIR A BS.3 | Rl A B k3 R G A BR T Y BR T Bk JE B AR B > LA KO B 63
1l B 5807 % -

KPI B5.4 Description of practices used to promote environmentally preferable products 63
and services when selecting suppliers, and how they are implemented and
monitored.

B S SSCIE AR BS.4 |t A S IR T IR A G 2 T BR AR i K ARBS RO T > LA AR B LAY 63

L B 507 % e
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—RE
EREARIER &1 5l
B. Social
B.i &
Aspect B6 Product Responsibility
2 EB6 EmEE
General Disclosure Information on: 63-65
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to health and safety, advertising, labelling and privacy matters
relating to products and services provided and methods of redress.
— 4 B AT i B AR R R B Y e R B g2 A - B4 - R ER KOFA B o E LA K 63-65
ROT W
@ BEUR K
(b)  BESFEFEEAT AN K5 B0 A B U5 R R Y R
KPI B6.1 Percentage of total products sold or shipped subject to recalls for safety and 63-65
health reasons.
B SRR B BO. | L R A A S A e R 2 4 DL B el T 2 [0 R T B 63-65
KPI B6.2 Number of products and service related complaints received and how they 63-65
are dealt with.
B S BURCIE TR B6.2 | B EE i B R B B0 1% A B0 A R RE B U ik e 63-65
KPI B6.3 Description of practices relating to observing and protecting intellectual 63-65
property rights.
BH S BRACIE B B6.3 | il B A G L DR B Rk E AT B R A o 63-65
KPI B6.4 Description of quality assurance process and recall procedures. 63-65
bR S IR BEBO.4 |t B R A E R AR R L L CRE R o 63-65
KPI B6.5 Description of consumer data protection and privacy policies, how they are 63-65
implemented and monitored.
BR S BRAE BEBO.S | R T B OB IR B R AL B K o DL SR BR BUAT I B AR T R - 63-65
Aspect B7 Anti-corruption
[& EB7 R&ES
General Disclosure Information on: 65
(a) the policies; and
(b) compliance with relevant laws and regulations that have a significant
impact on the issuer
relating to bribery, extortion, fraud and money laundering.
— ik 4 B AEBT IR - BR - TR R B 65
(@) Bk &
(b)  EF B EEAT A K 5 B 00 A B TR R R R 1 R -
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BTN C(RE - HERERR

EE 5D

[ 138 <7 h 4% 38 R 3L o)

Reporting Guideline

—REE
ERERIER &1 5l
B. Social
B.i &
KPI B7.1 Number of concluded legal cases regarding corrupt practices brought against 65
the issuer or its employees during the Reporting Period and the outcomes of
the cases.
B S SUCIE BE BT | T O PR B AT N B B4R O A B TS AR A R AR BOE & 65
HF s &R
KPI B7.2 Description of preventive measures and whistle-blowing procedures, and how 65
they are implemented and monitored.
BB BURCIE HEBT.2 |l By B i S B ERORR T o DA SR B BLAT S B T ik - 65
KPI B7.3 Description of anti-corruption training provided to directors and staff. 65
TR B AR AR AEBT.3 | i i) o S e B TR BERY R B IS B - 65
Aspect B§ Community Investment
& EI B8 HERE
General Disclosure Policies on community engagement to understand the needs of the 66
communities where the issuer operates and to ensure its activities take into
consideration the communities’ interests.
— 4K A B LA [ 2 B AR R Mt v 8 I A A R R0 e OR O SE RS S B & 5 e AL 66
[ ) 28 /Y B3
KPI B8.1 Focus areas of contribution (e.g. education, environmental concerns, labour 66
needs, health, culture, sport).
BB AR AR HEBS.l | R EH B (B F - Wi E - F LK - @k ek - #F7) - 66
KPI BS.2 Resources contributed (e.g., money or time) to the focus area. 66
R B AR A TR HEBR.2 | 7 ST o WG P B T U (< B8 R E]) o 66
Notes: Bt At -
1 The Group’s businesses are media content distribution and brand licensing. We 1 A% AR 0 R BT R IR N 2R AT RO R
did not generate any hazardous wastes. HE > FRAM A AR A FREY -
2 The Group’s businesses are media content distribution and brand licensing. 2 A A5 [ 1 S5 R IO A 7 AT D AR AE o I

FEY RS IR R A R B U E
AR b I AT B B JBE AR AH B R L R
F AR o PR R A B R B Ay A R

The non-hazardous wastes are mainly domestic garbage and waste paper. The
employees generate little domestic garbage and waste paper and the related
data is difficult to be collected. So there is no statistics for the amount of
non-hazardous wastes generated.
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